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Are  pharmacists  less  committed  now  io  the 
professional  side  of  their  businesses  than 
they  have  been  in  the  past?  There  is  little 
evidence  to  suggest  this  is  the  case,  despite 
a  steady  erosion  of  the  reward  for  NHS  work. 
Arguably  the  precise  opposite  is  true.  The 
Government's  drug  task  force  has,  by  all  accounts, 
been  surprised  at  pharmacists'  involvement  in 
tackling  drug  misuse  (p640).  Pharmacist  s  have 
long  suspected  that  their  work  in  other  areas  has 
been  undervalued,  but  have  struggled  to  produce1 
evidence  of  its  worth.  The  health  service  reforms 
have  forced  contractors  to  examine  more  acut  ely 
than  ever  before  what  they  are  doing  to  earn  their 
crust  from  the  NHS.  It  has  not  been  a  pleasant 
experience,  with  the  Government  expecting  ever- 
greater  productivity  in  the  dispensary  on  the  one 
hand,  while  directing  contractors  into  new  roles 
(which  it  is  reluctant  to  properly  finance)  with  the 
other.  Your  averagely-elastic  pharmacist  is  finding 
it  increasingly  difficult  to  cope  with  the  existing 
demands  on  his  time,  but  there  are  many  who 
have  profited  (professionally  if  not  financially ) 
from  the  experience  to  find  and  develop  new 
ways  of  working  with  patients  and  other 
healthcare  professionals. 

This  week  C&D,  in  conjunction  with  Glaxo 
Wellcome,  launches  the  1996  Practice  to  People 
Awards,  with  the  intention  of  encouraging  such 
people  to  share  their  experiences  and  ideas  with 
others.  With  three  major  prizes  on  offer  (for 
details  see  p642),  the  Awards  provide  a  shop 
window  for  those  pharmacists  who  are  making 
their  mark  in  the  new  primary  care-led  NHS.  In  a 
profession  which  prides  itself  on  the  regular  and 
intimate  contact  a  local  pharmacy  has  with  its 
community,  the  importance  of  innovative  ideas 
developed  and  put  into  practice  at  local  level 
cannot  be  underestimated. 
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Profession  approves  drug 
task  force  suggestions 


Pharmacy  bodies  have  wel- 
c< lined  the  < ;< ivernmenl 's  rec< ig- 
nition of  the  potential  role  of 
pharmacy  in  tackling  drug  abuse 
(C&D  last  week,  p600). 

In  a  series  of  recommendations 
by  the  drug  task  force,  pharma- 
cies are  seen  as  having  the  poten- 
tial lo  offer  extended  services  t<> 
drug  misusers,  including  con- 
trolled drug  supervision,  compre- 
hensive needle  exchange  ser- 
vices and  delivery  of  health  pro- 
motion. The  Department  of 
Health  is  also  urged  to  consider 
selting  up  pilot  projects  to  inves- 
tigate furthering  this  "untapped 
potential",  rather  than  forcing 
changes  upon  pharmacists 

Roger  <  >dd,  head  of  the  Royal 
Pharmaceutical  Society's  prac- 
tice division,  which  was  con- 
sulted on  the  document,  says  the 
task  force  was  surprised  at  the 
level  of  pharmacist  involvement. 
This  is  echoed  in  the  report  by 
the  comment  "we  were  mi- 
pressed  by  the  current  commit- 
ment of  many  pharmacists". 

Mr  <  )dd  expresses  his  approval 
for  the  pilot  projects.  "I  think  it's 


quite  illuminating  that  they  put  in 
a  recommendation  to  do  pilot 
projects.  Anything  which  can 
show  what  the  pharmacist  can 
do  is  a  good  thing." 

Another  consultee,  Jeremy 
Clitherow,  chairman  of  Liverpool 
Local  Pharmaceutical  Commit- 
tee, sees  the  recommendations 
as  a  green  light  for  pharmacy.  "It 
identities  the  health  gains  avail- 
able through  community  phar- 
macy," says  Mi'  Clitherow. 

He  adds  that  the  report's  rec- 
ommendation that  there  should 
be  comprehensive  syringe  ex- 
change facilities  using  commu- 
nity pharmacies  makes  pharmacy 
"the  focal  point,  making  contact 
with  users  and  passing  them  on 
to  a  more  specialised  agency". 

The  Pharmaceutical  Services 
Negotiating  Committee's  secre- 
tary, Steve  Axon,  says:  "Overall  it 
is  encouraging  to  see  that  phar- 
macists do  provide  such  an 
excellent  sendee  to  patients  and 
hopefully  that  will  he  rewarded." 

Colette  McCreedy  of  the  Nat- 
ional Pharmaceutical  Associa- 
tion says  the  NPA  is  "pleased  to 


learn  that  the  Department  may 
put  more  resources  into  the 
scheme  and  hopes  that  pharma- 
cists are  included  in  the  plans". 

The  task  force  based  its  recom- 
mendations on  pharmacist  evi- 
dence and  the  results  of  a  DoH- 
funded  survey  of  changing  atti- 
tudes towards  pharmacy  services 
of  drug  misusers,  which  shows 
"encouraging  signs  of  growing 
involvement",  the  report  notes. 

The  survey  found  that  51  per 
cent  of  more  than  7,01)0  English 
and  Welsh  pharmacies  ques- 
tioned dispensed  for  addicts,  up 
from  2:3  per  cent  in  L988;  19  per 
cent  were  involved  in  needle 
exchange,  with  a  further  36  per 
cent  saying  they  would  get 
involved  if  an  exchange  was  set 
up  in  their  area;  and  35  per  cent 
were  selling  injecting  equipment, 
with  another  11  percent  willing 
to  do  so. 

On  the  negative  side,  45  per 
cent  thought  drug  misusers  had 
an  adverse  effect  on  business;  72 
per  cent  felt  they  needed  train- 
ing; and  only  38  per  cent  fell  they 
could  approach  others  for  help. 


Pharmacy  closure  trend  switches 


After  two  months  of  net  closures, 
March  saw  a  rise  of  15  pharma- 
cies opening  for  trade. 

With  60  openings,  including  five 
restorations  and  15  deletions,  the 
total  number  of  registered  pre- 
mises now  stands  at  12,217. 

Boots  has  opened  two  more 
pharmacies  in  airports  -  one  on 
the  main  concourse  in  Stanstead, 


( 'ouncil  member  Andrew  Hun 
has  called  for  all  pharmacy  job 
advertisements  to  comply  with 

the  Code  of  Ethics. 

The  motion,  to  be  debated  at 
the  Royal  Pharmaceutical  Soci- 
ety's annual  general  meeting  on 
May  15,  demands  that  job  adver- 
tisements in  the  pharmaceutical 
press  must  stale  that  the  position 
complies  with  obligation  6.5  of 
the  Code,  which  governs 
employee  conditions. 

Mr  Burr  says:  "We  are  increas- 
ingly concerned  at  the  pressures 
that  are  placed  on  employee 
pharmacists  who  are  being  asked 


which  does  not  have  an  NI  IS  con- 
tract, another  m  Heathrow  termi- 
nal three  departure  lounge. 

Superdrug  continues  to  grow, 
w  ith  three  mole  in-slorc  pharma- 
cies. In  contrast,  Lloyds  Chem- 
ists saw  an  overall  loss  of  live 
premises.  Hospital  pharmacies 
were  also  on  the  march  in  March, 
with  three  new  openings. 


lo  work  increasing  hours,  which 
is  unacceptable." 

The  move  will  require  that  all 
advertisements  comply  with  ad- 
vertising law  and  any  breach  will 
be  dealt  with  undei  these  regula- 
tions. It  will  also  push  the  Society 
into  providing  guidance  on  oblig- 
ation 0.5. 

( )lher  Iwo  motions  are:  ( 'ouncil 
members  must  not  lead  the  mem- 
bership to  believe  they  support  a 
particular  view  when  they  do  not 
(John  Cenlle);  and  to  reconsidei 
the  decision  to  alter  the  format  of 
the  branch  representatives  meet- 
ing in  1007  (William  Brookes). 


PSNC  presses  for  MP  push 

The  Pharmaceutical  Services  Nego- 
tiating Committee  is  stepping  up 
the  campaign  to  gel  contractors  to 
write  to  MPs. 

Chairman  Wally  Dove  writes  in 
a  lettei  to  contractors:  "PSNC  has 
been  working  hard  to  pressurise 
the  Government  to  improve 
remuneration  and  late  payment 
and  to  safeguard  Resale  Price 
Maintenance.  Under  my  chair- 
manship, I  can  assure  you  that  the 
effort  will  be  stepped  up." 

As  this  redoubling  of  effort 
requires  contractor  input,  PSNC 
has  issued  guidance  on  the  points 
to  be  covered  in  letters  to  MPs. 


This  week's  issue  carries  the 
multiple  choice  question  paper 
relating  to  Pharmacy  Update 
courses  carried  in  April.  These 
include: 

•  Constipation  (April  (i ) 

•  Methadone  and  methadone 
supervision  (April  20). 

Pharmacists  who  wish  to  have 
their  answers  to  each  Update 
module  independently  marked 
and  certificated  can  register  to 


Make  progress  with 
Counterpart 

This  week's  issue  contains  an 
important  'progress'  question- 
naire for  assistants  using  the 
Counterpart  Pharmacy  Assis- 
tants Development  Programme. 

Assistants  will  have  to  com- 
plete Progress  MCQ  14  as  part 
of  the  certification  process.  It 
provides  a  further  check  on  the 
knowledge  elements  included 
in  Modules  1-9  of  the  course. 

The  July  1  deadline  for  having 
counter  assistants  trained  -  or 
at  least  undertaking  an  accred- 
ited course  is  approching  fast. 

If  you  have  not  registered 
your  assistants  yet,  there  is 
another  chance  to  enrol  them 
on  the  most  cost-effective 
course  available  to  C&D  read- 
ers. Thanks  to  the  generosity  of 
Whitehall  Laboratories,  the 
course  is  supplied  free  to  sub- 
scribers. Details  of  how  to  enrol 
are  on  p660. 

Listening  report 
due  in  summer 

The  health  minister.  Gerald  Mal- 
one,  will  publish  the  results  of  his 
primary  care  listening  tour  in  the 
early  summer. 

The  report  will  describe  gener- 
ally-agreed guiding  principles  for 
the  outcome  of  primary  care  ser- 
vices and  identify  common  issues 
which  need  to  be  addressed. 

It  will  also  "set  the  scene  for  the 
next  stage  of  the  debate",  says  the 
Department  of  Health,  which  will 
examine  the  responses  and  solu- 
tions needed  to  deliver  the  ser- 
vices people  say  they  want  . 

This  consultation  will  take 
place  over  the  summer,  with  Mr 
Malone  visiting  every  region  to 
hear  the  views  of  professionals 
and  managers  on  what  needs  to 
be  done  to  promote  the  develop- 
ment of  primary  care  services. 

All  information  will  be  pooled 
into  local  and  national  proposals 
to  be  produced  by  the  end  of  the 
year. 


use  '  A  D's  inlerai  five  telephone 
marking  service.  The  cost  is 
£12.50  (plus  VAT).  This  will  allow 
access,  via  a  PIN,  to  all  College  of 
Pharmacy  Practice-accredited 
modules  published  during  1996. 
A  faxback  service  for  back 
copies  of  accredited  articles  is 
available  on  0891  444791. 

This  service  is  supported  by 
Johnson  &  Johnson  MSD  Con- 
sumer Phannaceuticals. 


Burr  calls  for  ethical  ads 


April's  Update  MCQ  with  this  issue 
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Tama  to  call  for  referendum  SsSi 
on  a  standards  tribunal? 


Dulwich  pharmacist  Ashwin 
Tanna  wants  to  canvass  pharma- 
cist opinion  on  Hit-  Royal  Phar- 
maceutical Society's  setting  up  of 
a  pharmacy  standards  tribunal. 

He  fears  that  the  Society's 
Council  has  acted  without  the 
consenl  of  the  majority  of  the 
membership  and  is  interested  in 
init  iating  a  referendum  or  special 
general  meeting  on  the  matter 

Mr  Tanna  argues  that,  al- 
though (  ouncil  acted  according 
to  the  bylaws  in  giving  a  (30-day 
consultation  period,  of  the  17 
pharmacists  who  responded,  the 
majority  objected,  yet  Council 
still  rubber-stamped  the  tri- 
bunal's set  up. 


"It's  the  unanswerability  of 
( Council  I  disagree  w  ith,"  says  Mr 
Tanna.  "Nowhere  in  the  bylaws, 
when  they  were  published,  did 
Council  say  'if  you  disapprove, 
you  could  write  to  ( louncil'." 

The  Society's  secretary  and 
registrar,  John  Ferguson,  dis- 
putes Mr  Tanna's  arguments,  say- 
ing that  of  the  17  responses,  only 
two  opposed  tlic  tribunal,  "The 
majority,"  says  Mr  Ferguson, 
"were  concerned  about  the  posi- 
tion! >f  the  employee  pharmacist, 
hut  we  would  not  blame  a  phar- 
macist who  was  not  responsible. 
Many  of  those  agreed  with  the 
tribunal." 

Mr  Ferguson  adds:  "We  are  not 


tal  king  a  I  lout  something  thai  1 las 
been  swept  undei  the  carpet 
here,  it's  son  milling  that  lias  been 
in  the  domain  for  some  years  and 
I  do  not  think  Mr  Tanna  is  right  in 
saying  the  membership  did  not 
know  it  could  write  [voicing  its 
disapproval]." 

The  Privy  <  iouncil  has  yet  to 
appi ( ive  the  standards  I ribunal,  a 
decision  (hat  Mr  Ferguson  does 
not  expect  for  a  number  of 
months. 

Mr  Tanna  had  written  to  the 
Society's  Privy  Council  to  ascer- 
tain that  Council  was  right  to 
lake  this  course  of  action  The 
Privy  Council  replied  that  it  was 
an  internal  matter. 


Crawley  Downs 
dispute  taken  up 
with  local  council 

The  proprietor  of  a  pharmacy  at 
the  centre  of  a  boycott  campaign 
by  Crawley  Downs  residents  has 
taken  up  the  issue  with  Worth 
Parish  Council. 

Ramesh  Sutaria  met  members 
of  the  parish  council  committee 
to  discuss  how  the  dispute  could 
be  resolved,  without  resorting  to 
a  review  of  the  controlled  locality 
status,  which  determines  rurality 
in  terms  of  healthcare  amenities. 

Mr  Sutaria  said  that  he  had 
tried  to  resolve  the  situation  with- 
out outside  help,  but  no  progress 
had  been  made  and  he  felt  the  dis- 
pute was  putting  a  strain  on  rela- 
tionships between  health  profes- 
sionals, patients  and  community. 

He  found  the  boycott,  commit- 
tee's latest  demands  to  see  his 
business  accounts  and  plans  to  be 
"unnecessary  and  unacceptable, 
particularly  in  the  face  of  obstruc- 
tions from  the  committee". 

The  parish  committee  will  dis- 
cuss the  matter  on  May  13. 
•  A  Gloucestershire  pharmacy 
has  been  threatened  with  a 
patient  boycott.  Robert  Davies' 
pharmacy  in  Sedbury  opened  on 
April  1,  triggering  fears  that  the 
village's  two  dispensing  doctor 
practices  would  be  forced  to 
close  when  they  lose  their  dis- 
pensing income  in  October. 

But  Mr  Davies  says  that, 
despite  local  media  reports,  the 
boycott  is  not  much  in  evidence. 
"We  have  had  a  lot  of  praise,  with 
people  wondering  how  they  have 
survived  without  a  pharmacy." 


NPA  sponsors  expert  voice  at  GP  conference 


The  pharmacist's  voice  at  the  Gen- 
eral Practice  Conference  was 
sponsored  by  the  National  Pharma- 
ceutical Association. 

A  panel  of  experts  alerted 
practice  managers  to  the  role  of 
the  pharmacist  in  offering  new 
prescribing  systems,  such  as 
repeat  prescribing  and  extended 
services,  including  items  such  as 


formulary  development  and  war- 
farin clinics. 

The  panel  at  the  conference 
included  Peter  Marshall  (NPA 
board  member  and  deputy  chair- 
man of  Numark),  Lynn  Longridge 
(a  practice  manager  from 
Gloucestershire)  and  Rebecca 
Neal  (NPA  representative  from 
Hemel  Hempstead). 


The  Young  Pharmacists'  <  Iroup 
has  hit  back  over  criticism  of  its 
(  1  luncil     candidate     husi  ings. 

which   was  cancelled   this  year 

through  pool  candidate  atten- 
dance ((  '&D  April  20,  p516). 

YPG  chairman  Andrew  Bun 
defends  the  concept  of  the  event, 
saying:  "The  overwhelming  maj<  irity 
ol  Royal  Pharmaceutical  Society 
members  do  not  vote  because  thej 
do  nol  kni  >w  many,  if  any,  of  the  can- 
didates standing.  Any  evenl  that 
seeks  to  make  the  membership 
more  aware  of  candidates'  views 
sin  >uld  be  welC(  him  ■(  I 

However,  he  believes  candi 
dates  feel  then  attendance  will 
hav< •  lit  1  le  11  illuence  < >ver  whether 
they  are  elected. 

Mr  Burr  adds  that  the  YP<  i  has 
continued  to  campaign  for  the 
Society  to  organise  the  event. 
"The  current  system  continues  to 
favour  existing  Council  mem- 
bers, which  does  not  necessarily 
equate  to  the  best-equipped  phar- 
macists to  lead  our  pn  ifession." 
•  YPG  is  highlighting  the  need 
for  standardised  modified  release 
preparations  in  an  insert  in  this 
week's  (  <V7'  Spi  insored  by  Lorex 
Synthelabo,  the  leaflet  is  in- 
tended to  draw  pharmacists' 
attention  to  the  problem,  part  of 
the  YPG's  action  area. 

Mr  Burr  says:  "We  ar  e  supposed 
to  be  the  experts  in  medicine  and 
this  is  a  good  place  to  start." 


Cosmo  lifestyle  has  its  fair  share  of  headlines 


The  typical  Cosmo  woman  is 
career-orientated  and  self- 
assured,  but  she  is  a  victim  of  her 
own  success,  with  headaches 
and  stress  going  hand  in  hand 
with  work  and  money. 

More  than  four-fifths  of  the 
7,500  women  questioned  at  the 


Cosmopolitan  Show  in  London 
suffered  from  headaches.  Com- 
puters were  sited  as  a  trigger  by  40 
per  cent  of  sufferers,  drinking  by 
41  per  cent,  with  8  per  cent  reveal- 
ing a  weekend  with  the  in-laws  as 
the  root  cause.  A  quarter  of 
women  said  loud  music  brought 


on  their  headaches.  Trigger  foods 
included  citrus  fruits,  chocolate, 
sugar,  coffee  and  peanut  butter. 

The  survey  w  as  earned  out  by 
the  Nurofen  team,  which  in- 
cluded pharmacist  Claire  Pi  iwell. 
on  hand  to  answer  questions  and 
offer  advice  on  painkillers 
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From  Practice 
to  People 

Is  the  professional  service  you  offer  from  your 
pharmacy  moving  with  the  times?  Are  you  doing  your 
bit  to  help  create  the  multidisciplinary  primary  care 
team  envisaged  for  the  health  service  of  the  future?  If 
you  can  relate  how  you  are  forging  links  with  other 
healthcare  workers,  the  Glaxo  Wellcome/ Chemist  & 
Druggist  Community  Pharmacy  Award  offers  you  an 
opportunity  to  win  a  major  prize 


n  q 


major  pnz 


V  V  JLJL  L  \JSj 


hf  way  primary  cart'  is 
■practised  is  changing 
fast.  The  demarcation 
lines    between  the 
health  professions  are 
breaking  down  and  the  shift  to 
(iP    fundholding   promises  to 
change  radically  the  way  health- 
care services  are  delivered  to 
patients. 

Community  pharmacy  practice 
is  adapting  to  the  changes  local 
purchasing  is  bringing.  Pharm- 
acists are  competing  with  others 
to  show  that  their  unique 
expertise  can  bring  benefits  to 
the  primary  healthcare  team. 

At  a  higher  level,  ministers  are 
urging  health  professionals  to 
put  their  talents  to  more 
imaginative  and  beneficial  use  - 
to  make  the  multidisciplinary 
team  less  of  a  think-tank  slogan 
and  more  of  a  reality. 
Willi  this  in  mind,  we  want  you 

10  lell  us  how  you  are  forging 
links  with  other  health  profes- 
sionals lo  the  benefit  of  patients, 
others  in  the  primary  care  team 
and  your  own  business. 

How  to  enter 

You  can  enter  the  award  if  you 
practise  as  a  community  pharm- 
acist anywhere  in  the  UK.  You 
should  explain,  in  an  essay  of 
1,000  words,  bow  the  liaison  you 
have  forged  was  conceived,  how 

11  operates  and  the  benefits  il 
delivers. 

The  follow  in;?;  examples  may 
serve  as  a  guide  to  pharmacists 
wishing  to  enter  The  list  is  by  no 
means  exhaustive: 
9  you  may  be  liaising  regularly 
with  your  local  id'  practice  to 
provide  prescribing  advice  or 
diagm  istic  services 
•  you  may  be  co-operating  with 
hospital  pharmacists  over  med- 
ication for  patients  when  they 
are  discharged 

®  you  might  have  encouraged 
other  healthcare  professionals, 
such  as  chiropodists  or  opticians, 
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to  shaif  your  premises 

•  you  might  have  linked  up  with 
social  services  to  provide  care  in 
the  community  for  the  mentally 
ill 

•  you  may  operate  clinics,  eg  ft  ir 
diabetics,  in  conjunction  with 
other  health  workers 


#  you  may  be  co-operating  with 
health  education  advisers  at 
health  authorities  to  deliver 
specific  advice  or  services,  eg 
smoking  cessation  workshops, 
to  the  public. 

You  may  include  practice 
leaflets  and  other  relevant  lit- 


erature to  support  your  entry, 
and  also  photographs  which 
illustrate  an  aspect  of  the  service 
you  offer. 

The  closing  date  for  entries  is 
July  31,  1996. 

The  judges  will  be  looking  for 
innovative  ideas,  evidence  of 
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Share  your  success  with  your  peers  and 
win  a  prize  which  will  broaden  your 
horizons 


The  rules 

1  Entry  is  open  to  any  phar- 
macist on  the  Register  of  the 
Royal  Pharmaceutical  Society  of 
Great  Britain  or  the  Phar- 
maceutical Society  of  Northern 
Ireland,  and  who  practises  in  the 
UK. 

2  The  winning  three  entries  as 
determined  by  the  judges  will  be 
offered  the  opportunity  to  attend 
a  major  conference  or  rec- 
ognised business  management 
course  with  all  expenses  paid. 
No  cash  alternative  will  be 
offered. 

3  The  closing  date  for  entries  is 
July  31, 1996.  The  Award  winners 
will  be  announced  in  Chemist  & 
Druggist  on  November  9.  In- 
dividual winners  will  be  notified 
by  post  by  October  10. 

4  The  entry  form  below  must 
accompany  an  essay  of  up  to 
1,000  words  setting  out  how  and 
why  the  entrant  considers  the 
professional  liaison  developed 
by  her  or  his  pharmacy  practice 
has  improved  healthcare  pro- 
vision to  patients;  benefited  the 
business;  and  improved  inter- 
professional links. 

Practice  leaflets,  patient  liter- 
ature, photographs  and  other 
supporting  material  may  be 
submitted  with  the  entry. 

5  Entries  should  be  typed  or 
printed. 

6  The  entry  and  supporting 
material  may  be  used  editorially 
within  Chemist  &  Druggist. 
C&D  cannot  give  an  absolute 
guarantee  that  entries  will  be 
returned  in  their  entirety, 
although  every  effort  will  be 
made  to  do  so. 

7  Winning  entrants  should  be 
prepared  to  write  an  article  for 
publication  of  up  to  1,000  words 
on  the  conference/business 
course/study  torn-  they  attend. 

8  The  decision  of  the  judges  is 
final.  No  correspondence  will  be 
entered  into. 


patient  benefit,  business  planning 
and  quality  of  service. 

The  judges 

Entries  will  be  judged  by  a  pant 
of  five  judges.  Three  well  known 
personalities  with  wide  exper- 
ience in  primary  care  will  join 
Glaxo  Wellcome's  Dr  Maureen 
Devlin  and  C&D's  editor.  Patrick 
Grice.  They  are: 

•  Ian  Carruthers,  chief  execut- 
ive of  Dorset  Health  Commission 

•  Georgina  Craig,  who  is  the 

head  of  professional  devel- 
opment at  the  National  Phar- 
maceutical Association 

•  Gill  Hawksworth,  a  comm- 
unity pharmacist  and  member  of 
the  Council  of  the  Royal  Pharm- 
aceutical Society. 

The  prizes 

The  opportunity  to  attend  one  of 
the  major  conferences  or 
management  courses  listed 
below  will  be  offered  to  the  three 
winning  entries.  The  first  prize 
winner  has  a  choice  of  six  events, 
the  second-placed  entry  can 
choose  from  the  remaining  five, 
etc. 

The  winners  can  choose  from 
the  following  events: 

•  FIP  1997 

•  Career  Management  Course 
(Raeburn  &  Keslake ) 

•  Managing  Teams  (Management 
Centre  Europe) 

•  Managing  People  (Manage- 
ment Centre  Europe ) 

•  Strategic  Decisions  (Ashridge 
Management  Centre) 

•  ASHP  Annual  Meeting  '96,  San 
Diego,  US. 


Please  complete  the  entry  form  below  and  at  tach  it  to  the  front  of  your  entry.  Send  the  complete 
entry  to  'From  Practice  to  People",  Chemist  &  Druggist.  Miller  Freeman  Professional.  Miller 
Freeman  House.  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 


Name. 


Registered  Address.. 


Pharmacy  Address  (if  different  from  above).. 


Prizes  in  order  of  preference: 


.Postcode  Telephone.. 
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NEWS 


Home  dispensing  system  on  trial 


A  new  system  of  drug  delivery 
for  patients  at  home  is  being 
developed  at  the  University  of 
Wales,  Bangor. 

The  telemedicine  system  en- 
ables patients  to  selecl  the 
required  dose  of  a  drug,  under 
the  daily  monitoring  and  control 
of  a  doctor.  The  patient  activates 
a  dispensing  unit  which  delivers 
a  metered  dose  in  liquid  form 
onto  a  fibre  tablet.  The  medicine 
seeps  out  when  the  tablet  is 
placed  under  the  tongue. 

The  amount  delivered  is  pro- 


Improvements  avert 
striking  off 

A  West  Sussex  pharmacist  found 
guilty  of  misconduct  for  having 
ignored  warnings  to  improve  his 
dispensary  facilities  was  given  an 
official  reprimand  after  a  discipli- 
nary hearing  last  month 

The  Statutory  Committee  of  the 
Royal  Pharmaceutical  Society 
decided  not  to  erase  Rajendra 
Patel  from  the  Register  after  hear- 
ing improvements  had  been  made. 

At  a  previous  hearing  in  1995,  Mr 
Patel,  of  Furnace  Green,  Crawley, 
had  been  given  a  year  to  show  that 
improvements  he  had  made  at  the 
Orchard  Pharmacy,  Haywards 
Heat  h,  had  been  continued. 

Josselyn  Hill,  solicitor  to  the 
Society,  said  Society  inspector 
William  Fowler  had  been  to  the 
premises  four  times  in  the  past 
year  and  had  discovered  nothing 
to  complain  ab<  ml . 

Having  previously  found  him 
guilty  of  misconduct,  the  Com- 
mittee had  to  issue  him  with  a 
reprimand,  said  Committee  chair- 
man Gary  Flather  QC. 


grammed  by  microchip,  which 
prevents  the  drug  being  given  if 
the  daily  dose  has  already  been 
taken  or  the  interval  between 
doses  is  not  long  enough.  The 
delivery  unit  is  connected  by 
modem  to  the  doctor's  computer. 

In  trials,  Penn  Pharmaceuti- 
cals supplied  the  drugs  in  sealed 
pouches.  A  pharmacist  loaded 
the  pouches  and  established  the 
correct  flow  of  drug. 

Dr  Kevin  Doughty,  of  the  Uni- 
versity's medical  physics  unit, 
told  C&D  that  patients  could  be 


Community  pharmacists  are  in 
demand  by  the  United  Kingdom 
Psychiatric  Pharmacy  Group. 

UKPPG  chairman  John  Don- 
oghue  is  eager  that  the  commu- 
nity sector  is  represented  at  this 
year's  UKPPG  annual  conference 
at  the  Latimer  House  Conference 


The  debate  ovei  the  benefits  of 
Scotland's  electronic  prescrip- 
tion data  collection  system, 
SCRIPTS,  continues,  with  AAH 
Pharmaceuticals  questioning 
whether  it  should  develop  com- 
patible Link  software. 

Link's  marketing  manager, 
Simon  Driver,  says:  "The  com- 
pany believes  that  adapting  our 
Link  SCRIPTS  software  to  incor- 
porate the  Prescription  Pricing 
Division's  SCRIPTS  project 
would  not  benefit  our  users  in 
Scotland." 

AAH  says  it  first  started  negoti- 
ations with  the  PPD  more  than 


supplied  with  drugs  by  post,  but 
researchers  decided  to  involve 
pharmacists  to  ensure  the  sys- 
tem was  totally  hygienic-  and  to 
check  the  drug  was  being  deliv- 
ered correctly.  The  prototype 
allows  access  to  the  pharmacist 
only.  The  team  is  looking  for 
funding  to  start  clinical  trials. 

Dr  Doughty  believes  the  pre- 
sent method  of  standard  dosing 
is  haphazard,  taking  little  account 
of  a  patient's  age,  body  mass  or 
sex,  resulting  in  overdoses,  side- 
effects  or  ineffective  doses. 


Centre  in  Buckinghamshire  on 
October  4-6. 

Pharmacists  who  would  like 
to  attend,  or  to  exhibit  a  poster 
showing  their  work  in  the  men- 
tal health  arena,  should  contact 
Mr  Donogluie  on  0151  :5:i4 
4000/4266. 


two  years  ago.  "The  point  made 
to  the  PPD  was  why  should  AAH 
Pharmaceuticals  divert  its  pro- 
gramming resources  away  from 
those  software  requirements  that 
our  customers  are  asking  us  to 
develop  to  provide  unfunded 
facilities  for  the  PPD  w  hich  do 
not  benefit  our  customers  and 
are  commercially  unacceptable 
to  us  as  an  organisation?"  ar  gues 
Mr  Driver. 

He  adds  that  it  is  only  "fair  and 
reasonable"  that  the  PPD  pro- 
vides full  or  partial  funding  for 
the  project  in  exchange  for  a 
"major  software  change". 


Scots  figures 

Scottish  pharmacists  and 
appliance  contractors  dispensed 
4,133,343  prescriptions  in 
February  at  a  gross  cost  of 
£39,438,917  and  a  net  cost  per 
prescription  of  £8.9167  for 
pharmacists  and  £9.0237  for 
appliance  contractors. 

Moss-approved 

The  Moss  Counter  Assistants 
Course  has  been  accredited  for 
three  years  by  the  College  of 
Pharmacy  Practice,  bringing  the 
number  of  accredited  courses  to 
eight.  Other  courses  which  have 
been  submitted  recently  to  the 
CPP's  accreditation  panel  are 
still  being  considered.  The  panel 
will  also  consider  new 
submissions  on  August  25,  if 
received  by  August  1. 

Community  concern 

Financial  problems  for  local 
health  authorities  mean  access  to 
residential  and  nursing  homes  is 
rationed,  leaving  patients  in 
hospital  longer,  says  a  report  on 
the  funding  of  community  care 
published  by  the  Local 
Government  Management  Board. 

GPs  call  for  sale  right 

Leicestershire  Local  Medical 
Committee  wants  doctors  to  have 
the  right  to  sell  medicines  direct 
to  the  patient,  when  the  cost  is 
less  than  the  script  fee.  The  LMC 
has  submitted  a  motion,  asking 
for  GPs  to  be  allowed  to  sell  from 
a  restricted  list  of  ten  drugs,  to 
the  LMCs'  annual  conference 
next  month,  reports  GPmagazine. 

Nurse  Pill  push 

Nurses  are  calling  for  the  right  to 
prescribe  hormonal 
contraception  after  a  survey 
revealed  that  more  than  20  per 
cent  of  family  planning  nurses 
issue  hormonal  contraception  to 
patients  at  a  first  visit,  before 
getting  a  signed  script  from  the 
doctor.  A  report  in  Nursing  Times 
reveals  that  80  per  cent  believe 
trained  family  planning  nurses 
should  be  allowed  to  prescribe 
all  forms  of  contraception,  aside 
from  Norplant. 

NPA's  Lariam  tip 

Travellers  should  take  the  anti- 
malarial Lariam  (mefloquine)  two 
weeks  before  departure  instead 
of  one  week,  advises  the  latest 
National  Pharmaceutical 
Association  supplement.  After 
adverse  publicity  over  potential 
side-effects,  the  NPA  points  out 
that  extending  prophylaxis  by  one 
week  will  reveal  80  per  cent  of 
possible  adverse  effects  by  the 
second  dose. 


Hague  in  Hills 


A  multidisciplinary  health  cen- 
tre, complete  with  Hills  phar- 
macy, has  garnered  the  approval 
of  the  secretary  of  state  for 
Wales,  William  Hague. 

Continuing  the  trend  of  MPs 
uncovering  the  wor  kings  of  phar- 
macies, encouraged  by  health 
secretary  Stephen  Dorrell,  Mr- 
Hague  said  at  the  opening  of  the 
Narbeth  health  centre  last  month 
that  the  concept  "was  an  ideal 
situation.  It  shows  how  partner- 
ships between  health  profession- 
als and  organisations  can  bring 
improved  services". 

Pharmacist  Iona  Phillips  gave 
Mr  Hague  a  tour  of  the  dispen- 
sary and  a  demonstr  ation  of  the 
PMR  system.  "He  was  very  im- 


pressed with 
the  software," 
she  says. 

The  backing 
for  the  pharma- 
cist's role  came 
from  one  of  the 
centre's  general 
practitioners. 
"He  told  Mr 
Hague  that  there 
was  now  an 
excellent  oppor- 
tunity for  his 
practice  and  the 
pharmacist  to 
work  ever-closer 
a  formulary  and 
various  clinics," 
Phillips. 


Welsh  secretary  of  state  William  Hague  (left)  at  the 
Hills  pharmacy  with  (left  to  right)  Steve  Shaw,  Hills' 
divisional  general  manager;  Carol  Payne, 
merchandising  manager;  and  Kate  Scarr,  dispenser 


together  to  create 
to  better  manage 
c  ents  Mis 


Aside  from  the  pharmacy,  the 
centre  houses  two  GP  surgeries, 
a  dentist,  optician,  chiropodist 
aird  physiotherapist. 


Community  input  sought  for  UKPPG 


AAH  holds  out  on  SCRIPTS 
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It's  time  to 
chat  up  the 
opposition 

Last  week's  local  election 
results  resulted  in  another 
bloodied  nose  for  the 
Conservatives.  This  is  not  a 
political  statement  but  a  fact 
which  must  now  concentrate 
our  minds  on  the  imminent 
probability  of  a  change  of 
Government.  Now  must  be 
the  time  to  actively  seek  the 
views  of  opposition  parties  on 
their  perceived  role  for 
pharmacy  and  for  the 
besieged  battalions  of 
independent  community 
pharmacists  in  particular. 

This  process  has  already 
started  with  soothing 
thoughts  being  expressed  by 
Labour's  shadow  secretary  of 
health,  George  Robertson,  at 
the  Scottish  Pharmaceutical 
General  Council's  annual 
dinner  (C&D  May  4,  p602). 
Very  little  of  substance  was 
provided,  but  it  is  a  start  and  a 
lead  that  must  be  aggressively 
followed  on  both  sides  of  the 
border. 

But  our  expectations  have  to 
be  tempered  with  reality.  It  is 
unreasonable  to  expect  any 
Government  in  waiting  to 
make  financial  commitments 
for  the  future  when  the 
present  is  not  yet  in  its 
control,  but  there  is  so  much 
wrong  with  our  contract  that 
commitments  in  principle 
might  be  achievable.  We  must 
now  fight  for  an 
acknowledgement  of  these 
inequities  and  a  promise  to 
address  the  very  real 
problems  they  create. 

Policy  manifesto 
commitments  are  only 
achievable  at  party  level  and  I 
expect  all  official 
pharmaceutical  organisations 
to  fight  for  those  decisions. 
Equally,  a  general  election  is 
also  one  of  the  few  occasions 
in  politics  when  the  vote  of  the 
individual  takes  precedence. 

The  combined  power  of 
thousands  of  individual 
pharmacists  expressing  their 
opinions  to  potential 
parliamentarians  does  provide 
an  opportunity  to  influence 
opinion  in  the  next 
administration  and  the  time  to 
start  that  lobbying  is  now.  I 
have  my  own  personal 
grievances  and  I  will  not  only 
be  expressing  them  forcibly  to 
all  my  local  candidates  but  will 
also  be  expecting  positive 


answers  to  some  very 
pertinent  questions! 

Swamped  by 
patient  packs 

The  regulations  to  ensure  the 
proper  issuing  of  patient 
packs  have  still  not  been 
introduced,  so  snipping  and 
counting  to  the  'nth'  degree 
still  continues.  Among  the  first 
group  of  drugs  to  undergo 
change  were  the 
corticosteroids,  and,  despite 
the  fiasco  of  their  introduction, 
patient  packs  are  now  a  fact  of 
life  and  I  can  no  longer  obtain 
bulk  supplies. 

However,  I  use  virtually  all 
c/c  tablets  and  Deltacortril  has 
assumed  the  monopoly 
supply  of  packs  which 
stretches  even  my  infinite 
ability  to  amaze.  The  pack  size 
is  30,  loose  in  a  tub  and  a  box 
which  occupies  ten  times  the 
space  of  the  previous  bulk 
pack.  Neat  slim  strips  of  28  in 
small  cartons  for  easy  storage 
appear  beyond  the  capability 
of  Pfizer  to  produce,  so  what 
hope  is  there  for  the  future? 

If  this  trend  continues  I  can 
see  patient  packs  requiring 


warehouse  facilities  for 
storage  and  I  do  not  possess 
that  amount  of  space.  For 
goodness  sake,  why  cannot 
the  pharmaceutical  industry 
and  the  Department  of  Health 
collectively  agree  rational 
packaging  with  an  achievable 
timetable  and  then,  before 
introducing  it,  ask  me? 

I'll  be  long 
dead  before 
I  am  rich 

I  was  amazed  to  learn  that, 
courtesy  of  the  National 
Pharmaceutical  Association's 
May  'Pink'  supplement 
quoting  a  British  Medical 
Association  statistic,  GPs  are 
estimated  to  now  earn  £104.50 
per  hour.  Being  generous,  I 
assume  that  this  is  a  gross 
figure  before  expenses,  but  if  I 
was  able  to  achieve  a 
comparative  figure  from  my 
NHS  remuneration,  then, 
based  on  a  nine-hour  day,  I 
would  be  dispensing  24,000 
items  per  month.  At  that  level 
of  workload  I  would  be  very 
dead  before  becoming  very 
rich! 

To  be  fair,  I  do  not  begrudge 
GPs  their  earnings  because  I 
know  most  work  very  hard 
and  conscientiously,  but  I 
consider  that  community 
pharmacists  are  an  equal  and 
complementary  member  of 
the  primary  healthcare  team. 
The  NPA  is  now  threatening 
sanctions  against  the 
Government  unless  our 
reasonable  demands  on 
remuneration  are  met.  I  am 
interested  to  see  the 
substance  of  the  proposals 
because,  in  the  light  of  these 
income  figures  for  GPs,  it  is 
obvious  that  pharmacists  have 
literally  become  the  bare  foot 
doctors  of  the  NHS! 


PHARMACIST  PEN  PORTRAIT 


Marian  Bradley 


•  Qualified  in  1972  after  gradu- 
ating from  Cardiff  and  complet- 
ing pre-reg  at  St  Thomas'  Hospi- 
tal, London.  Also  completed  MSc 
in  pharmaceutical  sciences  be- 
tween 1975  and  1977. 

•  Career  Initially  worked  at  vari- 
ous hospitals  in  Birmingham,  but, 
in  1980,  Marian  moved  into  com- 
munity where  she  worked  as  a 
locum  in  several  shops,  including 
her  husband's  -  The  Central  Phar- 
macy in  Fouroaks,  near  Sutton 
Coldfield  (he  has  since  sold  up  )  - 
and  pharmacies  in  Streetley  and 
Staffordshire.  In  1987,  she  became 
senior  pharmacist  specialising  in 
community  services  and  care  of 
the  elderly  at  Goodhope  Hospital 
in  Sutton  Coldfield.  Two  years 
ago,  she  moved  to  her  present 
position  of  practice  pharmacist  at 
Northgate  Medical  Centre  in 
Aldridge,  Walsall. 

•  Projects  Marian's  unique  posi- 
tion within  the  practice  means 
that  she  has  had  the  opportunity 
to  work  closely  with  patients  and 
GPs  on  a  variety  of  projects.  "I 
consider  myself  lucky  to  be  one 
of  the  first  practice  pharmacists 
in  the  UK." 

•  Committees  Past  secretary  of 
a  community  services  pharma- 
cists' group  for  the  West  Midlands 
region;  secretary  of  the  West  Mid- 
lands' (horse  carriage)  driving 
group. 

•  Interests  Horses  and  driving 
horses  -  Marian  has  owned  Zeta, 
a  lar  ge  pony,  for  the  last  18  years; 
cm  iromnciilal  issues;  music;  the 
atre;  opera;  sports;  "going  to 
theme  parks  with  my  younger  son 
and  learning  about  computers 
with  my  older  son"  ...  the  list  is 
endless. 

•  Outlook  for  life  "Make  I  he 
most  of  your  opportunities  and 
seize  the  day.  Your  children  will 
remember  you  for  what  you  are 
and  not  how  well  your  shelves  are 
dusted." 

•  Pharmacy  philosophy  "We 

have  got  to  get  away  from  the 
supply  function  and  be  paid  for 
our  clinical  expertise  -  not  how 
many  prescriptions  we  dispense." 
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brush  up  y< 


ORIGINAL  FLAVOUR      .  n 

mentadent  P 


 mm 


Clinically  proven  to  help  keep  gums  healthy,  protect  teeth  against 
decay,  fight  tartar  and  plaque. 

Only  77p 

TOOTHPASTE  WITH  FLUORIDE 

GIBBS 


mentadent  P 


GUM       HEALTH  DESIGN 


only  69, 


3 


...and  offer  your 
customers  these  well 
known  family  brands  at 
competitive  prices. 

Stock  up  with  these 
special  packs  now  and 
squeeze  a  bigger  income 
from  your  toothpaste 
and  toothbrush*  sales! 


Elida  Faberge 

LONDON 


*2  other  Mentadent  toothbrushes  are  available  in  promotional  packs;  Profile  and  Medium  Professional. 


BUSINESS  IS  LOOKING  GOOD 


Campral  can  help  alcohol 
dependents  to  abstain 


Campral  EC  (acamprosate  cal- 
cium 333mg),  a  new  gamma 
aminobutyric  acid  (GABA)  ana- 
logue from  Lipha  Pharmaceuti- 
cals, can  be  used  to  help  alcohol- 
dependent  patients  to  abstain 
from  drinking. 

Campral  is  not  an  alcohol  with- 
drawal treatment  and  is  intended 
for  use  once  a  patient  has 
stopped  drinking. 

Alcohol  dependence  has  been 
shown  In  be  associated  with 
synaptic  disorders.  Campral  EC 
exerts  ils  pharmacological  ef- 
fects by  modulating  GABA 
neuial  pathways  through  direct 
anil  indirect  action  at  GABA 
receptors,  and  by  antagonising 
the  effects  of  excitatory  neuro- 
transmitters, particularly  gluta- 
mate.  The  basis  of  its  action  is 
restoring  the  balance  between 
neural  excitation  and  inhibition. 

The  recommended  dose  for 
adults  ( 18-65  years)  over  (3()kg  is 
two  tablets  three  times  daily  with 
meals.  In  those  under  00kg,  the 
dose  should  be  reduced  to  two 
tablets  in  the  morning,  one  at 


noon  and  one  at  night,  with 
meals. 

To  obtain  maximum  benefit, 
treatment  with  Campral  EC 
should  be  started  as  soon  as  pos- 
sible after  alcohol  withdrawal, 
and  maintained  for  a  year  even  if 
the  patient  relapses. 

The  manufacturer  says  Cam- 
pral EC  should  form  part  of  an 
integrated  detoxification  pro- 
gramme that  includes  coun- 
selling and  patient  support,  and 
to  further  this  end  it  has  estab- 
lished Campral  EC  Plus  (per- 
sonal learning  and  using  system). 
It  is  a  free,  interactive,  self-help 
support  programme  which  offers 
booklets,  videos  and  tapes, 
designed  to  support  patients  in 
their  decision  to  overcome  alco- 
hol dependence  and  improve 
compliance  with  treatment.  Pat- 
ients can  register  with  the 
scheme  through  their  doctor. 

Unlike  Antabuse  (disulfiram), 
concomitant  intake  of  alcohol 
does  not  cause  nausea.  It  does 
not  have  an  antidepressant 
effect,  will  not  counteract  the 


MEDICAL  MATTERS 


The  rich  are  at  greater  risk 
of  developing  skin  cancer 


The  wealthy  who  can  afford  to  go 
on  foreign  sunshine  holidays  are 
at  greater  risk  of  developing  skin 
cancer  than  their  less  affluent 
counterparts,  according  to  a 
study  iir  the  British  Medical 
Journal. 

Shi  irt  intense  episodes  i  >i'  burn- 
ing sun,  such  as  that  experienced 
on  a  typical  two-week  exotic  hol- 
iday, are  considered  an  impor- 
tant factoi  in  the  development  of 
cutaneous  malignant  melanoma. 

1  lowever,  all  In  nigh  I  he  affluent 
aie  more  prone  to  developing 
such  melanoma,  then'  prognosis 
is  much  belter  than  ihc  less  afflu- 
ent: five-year  disease-free  sur- 
vival from  melanoma  for  the 
sexes  combined  was  SI  per  cent 
for  the  most  affluent,  77  per  cent 


for  intermediates  and  7.'3  per  cent 
li ii  the  least  affluent . 

The  differing  altitudes  of  socio- 
economic groups  to  sun  expo- 
sure is  t  hought  to  account  for  the 
the  variations  in  incidence.  How 
ever,  variations  in  nutrition  and 
possibly  immune  function  rather 
than  treatment  in  people  i  >f  differ- 
ent socio-economic-  status  could 
explain  survival  differences. 

Differences  were  also  seen 
between  the  sexes,  with  affluent 
women  having  the  greatest  risk 
of  developing  melanoma,  and 
deprived  men  having  the  poorest, 
five-year  disease-free  survival 
prospects.  The  authors  suggest 
warning  these  women  of  their 
increased  risk  and  targeting  men 
In  si  ck  ear  lier  diagnosis. 


damage  caused  by  alcohol  abuse, 
cannot  heighten  the  effects  of 
alcohol  aird  is  thought  to  have  lit- 
tle, if  any,  abuse  potential. 

Campral  EC  is  generally  well 
tolerated.  Patients  have  reported 
mild  transient  side-effects,  gen- 
erally related  to  the  gastro- 
intestinal tract  -  diarrhoea  and 
less  frequently  nausea,  vomiting 
and  abdominal  pain,  other  ad- 
verse effects  include  skirr  reac- 
tions and  fluctuations  of  libido. 
There  do  not  appear  to  be  any 
significant  drug  interactions  with 
Campral  EC.  Adverse  reactions 
should  be  reported  to  the  Com- 
mittee on  Safety  of  Medicines. 

The  basic  NHS  price  for  a  blis- 
ter- pack  of  84  enteric-coated 
tablets  is  S24.95, 

Market  research  conducted  by 
the  company  has  led  to  its  deci- 
sion to  focus  its  activities 
through  specialist  services  and 
general  psychiatry,  at  the  same 
time  providing  GPs  with  concise 
reference  information. 
Lipha  Pharmaceuticals  Ltd.  Tel: 
01895  452200. 


Dermatologists  back 
minocycline  in  acne 

The  safety  and  tolerability  of 
minocycline  in  the  treatment  of 
acne  has  been  confirmed  by  13  of 
the  country's  leadirrg  dermatolo- 
gists in  a  joint  statement 

A  paper'  in  the  British  Medical 
Journal  earlier  this  year  linked 
minocycline  to  hepatitis  and  sys- 
temic lupus  erythematous-like 
syndrome.  Media  coverage  gener- 
ated anxiety  and  led  to  many 
patients  discontinuing  treatment. 
Many  dermatologists  and  GPs 
have  seen  patients  return  with 
previously-controlled  acne 

1  >ei malologisls  stress  the  side- 
effects  of  muscle  weakness  and 
joint  pains  are  rare,  r  ecognisable 
and.  with  few  exceptions,  fully 
reversible.  Also,  marry  less  effec- 
tive acne  treatments  available 
have  similar  side-effect  profiles. 
Patients  displaying  symptoms 
should  see  their  doctor'. 


New  indication 


Zirtek  (cetirizine  1mg/ml) 
Solution  is  now  indicated  for  the 
treatment  of  seasonal  allergic 
rhinitis  (hayfever)  in  children 
aged  two  to  six  years.  The 
recommended  dosage  for  the 
new  indication  is  5ml  (5mg)  once 
daily.  The  basic  NHS  price  for 
200ml  is  £14.95. 
UCB  Pharma  Ltd.  Tel:  01923 
211811. 

Naturcare  on  Rx 

Naturcare  Ostomy  Deodorant 
Spray  uses  a  unique  combination 
of  natural  enzymes  to  neutralise 
ostomy-related  smells  rather 
than  replacing  them  with  a 
scented  masking  agent.  It  is 
presented  as  a  pump  action, 
propellant-free  spray  in  a  50ml 
shatterproof  bottle.  Naturcare  is 
available  on  prescription  and 
has  been  approved  for  inclusion 
in  the  Drug  Tariff  at  £3.37  a 
bottle. 

Alphamed  Ltd.  Tel:  0181  684  0470. 

Prosulf  1  per  cent 

CP  Pharmaceuticals  has 
introduced  a  1  per  cent  strength 
of  Prosulf  (protamine  sulphate 
injection  BP).  The  5ml 
polypropylene  ampoules  are 
available  in  packs  of  20  at  a  basic 
NHS  price  of  £24. 
CP  Pharmaceuticals  Ltd.  Tel: 
01978  661261. 

Voltarol  Ophtha 

With  effect  from  May,  1996,  the 
Voltarol  Ophtha  four-pack  of 
single-dose  units  will  be 
replaced  by  a  five-pack.  The 
change  is  due  to  Ciba  Vision 
Ophthalmics  standardising  its 
single-dose  units  into  strips  of 
five.  The  basic  NHS  price  for  the 
new  pack  (five  x  0.3ml)  is  £4.99. 
Ciba  Vision  Ophthalmics.  Tel: 
01489  775542. 


Due  to  continuing  difficulties 
obtaining  either  bulk  supplies 
or  patient  packs  of  generic 
brands  of  enteric-coated 
prednisolone  tablets,  the 
Scottish  Office  has  agreed  that 
patient  packs  can  be  used  to 
dispense  any  prescription  for 
prednisolone  EC.  The 
prescription  should  then  be 
endorsed  with  details  of  the 
number  of  patient  packs  used 
and  payment  will  be  made  on 
the  basis  of  this  endorsement. 
Scottish  Pharmaceutical  General 
Council.  Tel:  0131  467  7766. 
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To  find  a  soluble 
analgesic  that  won't 
leave  a  bad  taste  in 

your  mouth 

» range  a  test 


Finding  out  why  96%  of  people  thought  Nurofen  Micro-Granules  were 
pleasant  tasting  couldn't  be  easier.  Your  Territory  Manager  will  be  calling 
soon  so  you  can  try  Nurofen  Micro-Granules  for  yourself.  Gently  effervescent, 
with  an  orange  flavour,  Nurofen  Micro-Granules  offer  all  the  pain  relieving 
benefits  of  Nurofen  in  a  unique  formulation  customers  will  like.  With 
Nurofen  Micro-Granules  you  can  now  recommend  a  soluble  analgesic  that 
you  know  won't  leave  a  bad  taste  in  the  mouth. 


A  tasteful  solution  to  pain 

should  be  advised  to  consult  their  doctor  be  tort  taking  Nurofen  Micro-Granule*..  Each  sachet  contains 
132  mg  (approximately  6mEq)  sodium.  This  should  be  considered  in  patients  whose  overall  intake  of 
sodium  must  be  restricted.  In  normal  use.  side  effects  are  rare,  but  may  occasionally  include  dyspepsia, 
gastrointestinal  intolerance  and  bleeding,  and  skin  rashes.  Not  recommended  tor  children  under  12. 
It  symptoms  persist  for  more  than  3  days  patients  should  consult  their  doctor.  Product  Licence 
Number  0327/008]  Licence  Holder  Crookes  Healthcare  Limited.  Nottingham  NG2 
Legal  Category   P  Price   Nurofen  Micro-Granules:  6's  £1.69,  12s  £2.95   Date   March  1996 


fast  acting 
soluble  pain  relief 

contains  ibuprofen 


Nurofen  Micro-Granules;  Each  sachet  contains  -4 1)0  mg  Ibuprofen  B.R  Indications  Effective  in  the 
relief  of  headaches,  cold  and  'flu  symptoms,  rheumatic  and  muscular  pain  backache,  fever,  migraine, 
period  pain,  dental  pain  and  neuralgia.  Dosage  and  Administration:  Adults  and  children  over  12 
years:  Initial  dose  1  sachet,  then  it  necessary  1  sachet  every  4  hours.  Do  not  exceed  3  sachets  in  an)'  2-i 
hours.  Precautions  and  Warnings  As  with  some  other  pain  relievers,  Nurofen  Micro- Granules  should 
not  be  taken  by  patients  with  a  stomach  ulcer  or  other  stomach  disorder  or  hypersensitivity-  to  ibupro- 
fen. Patients  receiving  regular  medication,  asthmatics,  anyone  allergic  to  aspirin,  and  pregnant  women 


Radio  ad  first 
for  Vantage 

Vantage  is  taking  to  the 
radio  airwaves  for  the 
first  time  this  month.  A  £1 
million  national 
advertising  campaign  will 
run  on  12  local  radio 
stations  in  May,  June, 
September  and  October. 

The  advertising  theme 
is  Vantage  Pharmacy ... 
Right  on  price  ...  Right  on 
your  doorstep'. 

Vantage  research  has 
identified  two  key  groups 
of  people  most  likely  to 
buy  products  and  get 
prescriptions  in  members' 
pharmacies  -  mothers 
aged  up  to  35  with 
children  and  nearly  two 
million  aged  55  and  over 
who  fall  into  the  C2DE 
socio-economic  category. 

To  ensure  the  radio 
advertisements  -  a  series 
of  six  30-second 
commercials  designed  to 
reach  12m  listeners  -  are 
accessible,  they  have 
been  recorded  using 
regional  accents  to  match 
the  locality  in  which  they 
are  broadcast.  Topics  will 
be  seasonal. 

AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 


Bayer  launches 
new  OTC  brand 


Canesten  AF,  a  new 
presentation  of 
Canesten  cream,  is 
aimed  specifically  at  the 
( )T( '  athlete's  foot 
market  and  is  being 
supported  by  a  national 
advertising  campaign. 

The  active  ingredient 
of  Canesten  AF  is 
clotrimazole  1  per  cent. 
It  should  be  applied 
thinly  and  evenly  two  to 
three  times  daily  until 
the  symptoms  have 
cleared  -  at  least  a 
month. 

A 15g tube  of  the 
cream  retails  at  S3. 20. 
Further  extensions  to 
the  range  are  in 
development  and  should 
be  available  over  the 
next  few  months. 

The  launch  of 
Canesten  AF  is  being 
supported  by  a 
consumer  education 
package,  including  new 
patient  information 


Centrum 


a  to  3  — 


An  impactful  range  of 
new  point  of  sale 
material  for  pharmacies 
has  been  introduced  for 
Centrum  multimineral 
multivitamin. 

1  lisplay  posters,  shelf 
wobblers,  branded  pens 
and  posl-il  pads,  plus 
( lentrum  giant  packs  and 
pharmacy  delail  aids  are 


available  from  Whitehall. 

Centrum  has  a  formula 
of  29  vitamins  and 
minerals,  including  the 
complete  antioxidant 
group  of  nutrients,  folic 
acid  and  micro-nutrients 
(S3.89  for  30,  £6.95  for 
60). 

Whitehall  Laboratories 
Ltd.  Tel:  01628  669011. 


leaflets  and 
pharmacy 
counter 
display 
units. 

Bayer  says 
the  5500,000 
national  and 
consumer 
press 

advertising 
campaign, 
which 
breaks  in 
June,  is  the 
largest-ever 
spend  on  an 
athlete's  foot 
range  and  is  aimed  as 
strengthening 
Canesten's  22  per  cent 
(volume)  share  of  the 
SI  1  million  athlete's  foot 
market. 

"We  aim  to  improve 
customer  satisfaction 
and  inject  vitality  into 
the  athlete's  foot 
market,"  says  Michaela 
Griggs,  Canesten  AF 


product  manager. 
"Through  a  national 
advertising  campaign, 
together  with  pharmacy 
support  packages,  we 
are  encouraging 
customers  to  seek 
pharmacy- 
recommended 
products." 
Bayer  pic.  Tel:  01635 
5563000. 


Proflex  Pain 
Relief  gets 
GSL  licence 

Proflex  Pain  Relief,  the 
OTC  version  of  the  topical 
analgesic  Proflex  Cream, 
is  now  available  as  a  GSL 
product. 

Proflex  Tablets 
(ibuprofen  200mg)  were 
moved  from  P  to  GSL 
status  last  year,  but  in  line 
with  Zyma  Healthcare's 
policy  of  supporting 
pharmacy,  Proflex  Tablets 
remain  a  Pharmacy  only 
product.  Proflex  Pain 
Relief  will  also  remain  in 
pharmacy. 

Jane  Lowrie,  brand 
manager  at  Zyma 
Healthcare,  comments: 
"The  move  of  Proflex  Pain 
Relief  from  P  to  GSL  gives 
us  the  opportunity  to 
display  the  GSL  range  of 
Proflex  Cream  and 
Tablets  together  in 
pharmacy." 

Zyma  Healthcare  is 
positioning  Proflex  Pain 
Relief  and  Proflex  Tablets 
near  the  GSL  rubifacients. 
Zyma  Healthcare.  Tel: 
01306  742800. 


Savlon  makes  it  better  than  ever 


The  Savlon  range  is 
being  repackaged  with 
the  new  strapline:  'Trust 
Savlon'.  With  licensed 
medicines  such  as  the 
antiseptic  cream,  this 
message  will  be 
exl ended  to  'Trust  Savlon 
to  make  ii  better', 
highlighting  the  product's 
ability  to  create  an 
optimum  environment 
for  the  skin's  natural 
healing  process. 

All  Savlon  products 
will  be  repackaged  by 
the  end  of  the  year  in 
bine  with  white  lettering 
and  a  roundel  featuring  a 
family  unit.  According  to 
brand  manager  Julie 
Green,  the  idea  is  t  o 
show  how  versatile  the 
product  is,  with  the 
longer-term  aim  of 
extending  into  other  skin 
care  categories. 

"Savlon  is  already  well 
recognised  as  a  product 
used  in  first,  aid,  but  we 
want  to  show  how  well  it 


works  in  helping  to  heal 
other  skin  conditions  - 
like  bites  and  stings, 
minor  burns  and  scalds, 
spots,  shaving  cuts, 
blisters  and  sores, 
sunburn  and  c  happed 
skin,"  she  says. 

Zyma  Healthcare  plans 
to  launch  into  a  new  skin 
care  area  at  the  end  of 
this  year,  following  last 
year's  introduction  of  a 
baby  care  range.  The 


brand  is  being  supported 
by  a  S3  million  package 
in  L996,  which  includes 
Sim  of  advertising  in  the 
women's  consumer 
press.  New 

merchandising  material 
and  trade  deals  are 
available  through 
Savli  m's  representat  ives 
or  direct  from  the 
company. 

Zyma  Healthcare.  Tel: 
01306  742800. 
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■ 


HOW  MANY 
CUSTOMERS  COULD 
BENEFIT  FROM 
THIS  PROTOCOL? 


OF  5EFLUX  AND  DYSPEPSIA 

Using  the  2WHAM  approach 

Professor  Duncan  ColirvJor.es .NIC ^  FRCP 
Dr  R.  Jeremy  Barnes  MBCnB,  i-K^r 


m 


C^fTl  SmithKhne  Beecham 

|3U  Consumer  Healthcare 

SmithKline  Beecham  Consumer  Healthcare 
ouse,  Brentford,  Middlesex,  TW8  9BD 
Telephone  number  0181  560  5151 


COUNTERPOINTS 


Agfa  launches 
loyalty  card 

The  Agfa  Advantage  card 
is  the  company's  latest 
promotion  for  minilabs  to 
capitalise  on  the  seasonal 
spring  upsurge  in 
photographic  business. 

Customers  can  claim 
their  credit  card-style 
loyalty  card  by  picking  up 
an  A5  leaflet  from 
participating  retailers.  On 
presentation  of  the  cut- 
out 'card',  customers 
receive  the  real  thing  and 
are  eligible  for  a  free  film 
with  one-hour  processing 
included. 

Agfa-Gevaert  Ltd.  Tel:  0181 
560  2131. 


Palmolive  takes  refreshing  shower 


<  olgatc  Palmolive  hopes 
to  revitalise  the  shower 
market  with  the  launch 
of  Palmolive  Nourishing 
Shower  with  Essential 
Oil. 

On-shelf  in  mid-May, 
the  new  product  is 
formulated  with 
essential  oil  of  almond 
and  essence  of  vanilla  to 
leave  the  skin  feeling 
soft  and  smooth,  says 
the  company.  The  brand 
is  likely  to  appeal  to  18- 
30-year-old  females. 

Palmolive  Nourishing 
Shower  with  Essential 
Oil  is  packaged  in  a 


J&J  keeps  abreast  of  pads 


Johnson  &  Johnson  has 
improved  its  nursing  pad 
to  provide  mothers  with 
greater  comfort. 

Now  white  in  colour, 
the  pads  feature  a  new 
mesh  for  drier  skin,  better 
absorbency  and  softer 
edges.  Packaging  is  in 
30s  (£2.99)  and  50s  (£3.99). 

An  advertising 
campaign  targeting  both 
consumers  and  health 
professionals  will 


support  the  updated 
nursing  pads.  Sampling  is 
being  carried  out  in 
Bounty  New  Mother 
bags.  Regional  retail 
promotions  are  also 
planned. 

©  A  total  of  100  million 
nursing  pads  is  sold  each 
year  in  the  UK  with 
616,000  new  mothers  a 
year  using  them. 
Johnson  &  Johnson  Ltd. 
Tel:  01628  822222. 


nursing  pads 

discos  dc  lactancia 
discos  dc  ainamcntacao 


ON  TV  NEXT  WEEK 


Ambi-Pur  perfume:  All  areas  except  U 

BiSoDol:  B,  G,  Y,  C,  M,  TT,  C4  

Colgate-Palmolive  Soft  &  Gentle:  All  areas 

Imodium:  All  areas  except  CTV,  GMTV,  TSW  

Neutrogena  T/Gel  shampoo:  All  areas 
Nizoral  Dandruff  shampoo:  Satellite 
Relaxyl:  G 

Sensodyne  toothpaste:  All  areas 

The  Wrigley  Company/Sugar  Free  brands:  All  areas 


GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


transparent  250ml  bottle 
(£1.99)  to  differentiate  it 
from  the  rest  of  the 
Palmolive  range. 

The  launch  will  be 
backed  by  a  £1.8 
million  national  TV 
advertising  campaign 
based  on  Palmolive 's 
'gentle  touch' 
proposition. 
•  Colgate- 
Palmolive  predicts 
that  by  encouraging 
consumers  to  trade  up 
to  take  advantage  of  the 
added  benefits  offered 
by  the  new  product  it 
will  add  an  estimated 


£0.5m  to  the  shower 
products  category. 
Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 


Macleans  offers  instant  cash 


Au  instant  cash  win 
promotion  has  been 
introduced  to  support 
sales  of  Macleans 
Bicarbonate  of  Soda 
toothpaste. 

The  'So-da-ya  feel  the 
differenc  e'  promotion 
offers  consumers  the 
chance  to  win  up  to 
£10,000  in  cash  with 
every  purchase  of  this 
variant.  The  promotion 
mirrors  the  futuristic 
theme  of  the  TV 


campaign  for  the  brand 
and  is  backed  by  a  press 
campaign  throughout 
May  and  June  which 
features  money  off 
coupons  foi  furthei 
purchases  of  Macleans 
Bicarbonate  of  Soda. 
•  Smithkline  Beecham 
has  invested  £2.2  million 
to  support  the  entire 
Macleans  oral  care  range. 
Smithkline  Beecham 
Consumer  Healthcare. 
Tel:  0181  560  5151. 


Fresh  approach 
for  Colgate 

Colgate-Palmolive  is 
hoping  to  boost  sales  of 
its  Colgate  Bicarbonate  of 
Soda  toothpaste  in  a 
market  which  has 
plateaued.  A  new  press 
advertising  campaign  for 
the  brand  is  aimed  at  the 
youth  market. 

Part  of  a  £12  million 
spend  behind  the  total 
Colgate  toothpaste  range 
this  year,  the  campaign  is 
running  in  teen  press 
titles  for  the  next  three 
months. 

Taking  a  humorous 
approach,  the  advertising 
builds  on  the  Kiss'  theme 
of  the  TV  ads  -  adapting  it 
to  suit  a  young, 
predominantly  female 
audience,  with  straplines 
such  as:  "I  clean  my  teeth 
and  then  I  start  on  his!" 
Colgate-Palmolive  Ltd. 
Tel:  01483  302222. 

Put  the  spring  back  in 
your  step 

If  you  suffer  from  heel, 
knee  or  back  pain,  the 

 i  i  arise  ma\  lie  ] » » >i 

alignment  of  the  foot. 

Medisport  says  it  has 
the  answer:  Orthaheel,  an 
orthotic  shoe  insole 
which  aims  to  help  with 
realignment. 

It  is  available  in  three 
formats:  Regular  for 
men's  shoes  (£19.80); 
Slimfit  for  women's  shoes 
(£19.50)  and  the 
Orthosport  for  trainers 
and  sports  shoes  (£19.99). 
Milas  Healthcare.  Tel: 
01730  231132. 


Cussons  has  Pearl  in  a  lather 


Cussons'  Pearl  beauty 
soap  has  been 
relaunched  to  capitalise 
on  t  he  growing 
moisturising  bar  market. 

The  redesigned  pack 
prominently  features  the 
company's  new  claim 
that:  "Pearl  is  dedicated 
to  giving  you  soft-feeling 
skin.  Its  unique 
formulation,  enriched 
with  moisturisers,  gives 
you  50  per  cent  more 
creamy  lather  than 
ordinary  soaps." 

The  new  pack  also 
clearly  differentiates 
between  the  two  variants 
-  Natural  White  and 
Oyster  Pink  (£0.49  for  an 


individual  bar,  £1.55  for  a 
pack  of  four). 

The  relaunch  will  be 
support  ed  by  price 
promotions  on  the  four- 


bar  pack  during  June  and 
July  to  encourage 
consumer  purchase. 
Cussons  (UK)  Ltd.  Tel: 
0161  491  8000. 
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With  over  14  million  sufferers 
Of  reflux  and  dyspepsia  in  the 
UK,  this  new  pharmacy  protocol 
has  been  written  by  Professor 
Duncan  Colin-Jones  and  Dr 
Jeremy  Barnes  as  a  service  to 
pharmacists. 

For  the  treatment  of  heart- 
burn, it  is  significant  to  note  that 
Tagamet  Dual  Action  Liquid  is 
the  only  liquid  H2  antagonist/ 
alginate  combination  available 
OTC.  Providing  fast-acting, 
long-lasting  relief,  Tagamet  Dual 
Action  Liquid  is  appropriate  first 
line  therapy  for  heartburn 
sufferers. 


For  further  information 
and  a  full  copy  of  the 
Protocol,  Freephone 
the  OTC  Tagamet 
Information  Line  - 
>00  100  222 


Who  is  the  medicine  for? 
What  are  the  symptoms? 


How  long  has  the 
person  had  the 
symptoms? 


Action  already  taken? 


Medicines  being  taken 
for  other  problems? 


PHARMACY  PROTOCOL  FOR  THE  OTC  TREATMENT  OF 
HEARTBURN  AND  DYSPEPSIA 

Using  the  2WHAM  approach 


Dyspepsia  only 
(excess  acid,  abdominal) 
discomtort) 


Dyspepsia  with 
retlux  (heartburn) 


(       Occasional  [  Frequent  K 

[         symptoms         I  I         symptoms  I 

r— +  w— 

:ker 

ginate  B 
ination         |  j 


Check  if  under  GP  care  and/or 
on  other  medication  See  note  1 


Review  if  symptoms  are  not  relieved 
after  2  weeks  continuous  use 


Refer  to  GP 


— 

Refer  to  GP 


If  continuous  treatment 
needed,  seek  GP's  advice 


j 


Repeat  course  (OTC)  if  not 
being  taken  continuously 

Positive  response,  consider 
further  purchase  as  recurrent 
dyspepsia  is  common 


J 


Note  1.  In  all  cases,  check  if  patient  is  currently  taking  other  medications,  especially  it  under  direction  from  the  GP. 

Some  antacids  are  contramdicated  for  use  with  tetracyclines  and  anticoagulants,  and  all  H2  blockers  are  not  recommended  OTC  to  patients  who  are 
on  other  medications. 


RECOMMEND 


Tagamet 

^#  DUAL  ACTION  LIQUID 

sodium  alginate/cimetidine 

ECLIPSES  EXISTING  RAFTING  AGENTS 


RGHTS 


coimots 

lei*  reflux 


200  ml 


Tagamet  Dual  Action  Liquid.  Product  Information:  Presentation.  A  white 
suspension  with  an  odour  of  fruit  and  mint  containing  500  mg  sodium  alginate  B.P.C. 
and  200  mg  cimetidine  per  10  ml  dose.  Use.  Short  term  symptomatic  relief  of 
heartburn,  associated  with  acid  regurgitation,  especially  if  provoked  by  bending  over  or 
lying  supine.  Dosage  and  administration:  Adults  (incl.  the  elderly),  children  16  years 
and  over.  10  ml  suspension  when  symptoms  appear.  If  symptoms  persist  for  more  than 
1  hour  after  the  first  dose,  a  second  dose  (10  ml)  may  be  taken,  but  no  more  than  2 
doses  in  any  4  hours  and  no  more  than  4  doses  in  any  24  hours.  Treatment  should  not 
be  continued  for  more  than  two  weeks.  If  symptoms  persist  for  more  than  two  weeks  or 
recur  regularly,  a  doctor  should  be  consulted.  Not  to  be  given  to  children  under  16 

:  years  of  age.  Contraindications.  Hypersensitivity  to  cimetidine  or  any  of  the  other 
constituents.  Precautions.  Not  recommended  in  patients  with  impaired  renal  function, 

1  hepatic  impairment;  taking  oral  anticoagulants,  phenytoin,  theophylline,  intravenous 
lignocaine;  middle  aged  or  older  patients  with  new/changing  dyspeptic  symptoms,  any 
patients  with  unintended  weight  loss  and  dyspeptic  symptoms,  because  of  potential 
delay  in  diagnosis  of  gastric  cancer;  with  compromised  bone  marrow;  in  pregnancy  and 
lactation.  Use  only  on  a  doctor's  advice  in  patients:  with  any  other  illness,  using  any 


medication,  under  medical  supervision  for  other  reasons,  with  a  history  of- peptic  ulcer, 
who  are  now  using  NSAIDS  especially  the  elderly.  Contains  66  mg  sodium  per  10  ml 
dose  and  this  should  be  included  in  the  daily  allowance  of  patients  on,  sodium  restricted 
diets.  Adverse  reactions.  Diarrhoea,  dizziness,  rash,  tiredness.  Gynaecomastia, 
occasional  liver  damage,  confusional  states  (usually  in  the  elderly  or  very  ill),  all 
reversible.  Rarely  thrombocytopenia,  leucppenia,  agranulocytosis,  all  reversible.  Very 
rarely,  hepatitis,  interstitial  nephritis,  acute  pancreatitis,  headache,  myalgia,  arthralgia, 
fever,  sinus  bradycardia,  tachycardia  and  heartblock,  all  reversible,  aplastic  anaemia, 
pancytopenia  and  anaphylaxis.  Reports  of  alopecia  and  very  rarely  reports  of  impotence 
but  no  causal  relationship  has  been  established  at  usual  prescribed  therapeutic  doses.,, 
Product  licence  number  0002/0232.  Retail  price  (200  ml)  £4  99.  Legal  category 
P.  Date  of  preparation  8  June  1995. 


SmithKline  Beecham  Consumer  Healthcare, 
SB  House,  Brentford,  Middlesex,  TW8  9BD. 
Telephone  number  0181  560  5151. 
Tagamet"  is  a  trademark. 


SmithKline  Beecham 

Consumer  Healthcare 


COUNTERPOINTS 


or  initiative 
for  Jiffi  condoms 


Chemist  Brokers  has 
been  appointed  to 
represent  Jiffi  condoms 
in  pharmacy  outlets. 

Sime  I  Icalth  is 
supporting  this  new 
initiative  with  a  S 1 
million-plus  advertising 
campaign  in  national 
press,  consumer 
magazines,  posters  and 


independent  radio. 
This  will  run  through 
the  summer. 

An  eye-catching  new 
range  of  point  of  sale 
material  for  Jiffi  is 
available. 

•  National  Condom 
Week  starts  on  August  £ 
Chemist  Brokers.  Tel: 
01705  219900. 


Superspecs  enlarges  sales 


A  free  credit  card-sized 
magnifier  is  currently  on 
offer  with  every  pair  of 
Superspecs  glasses  (rsp 
SI. 50). 

Dir  ect  Perception  is 
also  offering  £60  (retail 
value)  of  free  stock  to 
retailers  with  new  start  er 
packs  of  its  reading 
glasses. 

Direct  Perception  Ltd.  Tel: 
0181  518  2685. 


Bug-busting  advice 


AVAILABLE 
ROUSELS. 
NDIVIDUAL 


NEEDS 
MARK 


S5% 
55% 


Revlon's  body  beautiful 


Batman  gets 
scrubbing 

Prelude  has  extended  its 
Batman  Forever  range 
with  a  new  collection  of 
bath  time  products. 

The  Batman  line-up  now 
includes  3D  toothbrushes, 
mug  sets,  sponge  mitten 
bottles,  and  bath  and 
shower  gel  toppers.  Retail 
prices  range  from  £3.99- 
£4.99. 

©  Next  year  will  see  the 
release  of  the  next  full- 
length  Batman  feature  film 
-starring  George  Clooney. 

Prelude  UK  Ltd.  Tel:  0191 
233  0293. 


An  ever-increasing 
number  of  parents  are 
asking  pharmacists  for 
information  on  the  wet 
combing  method  of 
clearing  headlice. 

The  Bug  Buster  Kit  from 
Community  Hygiene 
Concern  contains  full 


Kwai  Garlic  has  colour  ful 
new  packaging  feat  uring 
a  heart,  care  symbol. 

The  on-pack  heart  care 
message  ties  into  a  SI. 5 
million  Heart,  Care  '96 
promotional  campaign 
with  leading  newspapers 
which  will  be  running 
throughout  this ;  eai 

"Over  10,000  people 


instructions  in  this 
method  of  treatment.  It 
also  includes  the 
appropriate  comb. 

On-going  support  is 
available  on  the  Bug 
Buster  helpline:  0181  341 
7167. 

SCP.  Tel:  01279  426088. 


are  being  recruited  to 
participate  in  the  Heart 
(  'are  '90  programme 
initially,  but  the  new 
packs  will  act  as  a 
continual  support  and 
reminder,"  says  Paul 
Kerry,  managing  director 
at  Lichtwer  Pharma  UK. 
Lichtwer  Pharma  UK  Ltd. 
Tel:  01628  487780. 


New  from  Revlon  is  DSH 
Anti-ageing  Moisturising 
Body  Treatment  for 
Devitalised  Skin  (S3.95 
for  200ml).  The 
formulation  includes 


Whitehall  Laboratories  is 
launching  IBS  Awareness 
Week  on  June  3. 
Supporting  its  Relaxyl 
brand,  the  company  is 
encouraging  pharmacists 
nationwide  to  participate 
in  the  Week's  activities 
by  displaying  special 
merchandise  and  IBS 
information  leaflets. 

A  series  of  IBS  training 
sessions  for  pharmac  y 


Miners'  Award 

Miners  International  is 
launching  the  Make-up 
Artist  of  the  Year  Award  in 
association  with  the 
BBC's  Clothes  Show 
Magazine. 

The  competition  will  be 
launched  in  the  June 
issue  of  the  magazine  and 
at  point  of  sale  in  over 
4,500  pharmacies 
nationwide. 

Miners  International  Ltd. 
Tel:  01264  350379. 


collagen  and  Revlon's 
Gentle  Exfoliating 
Complex. 

Revlon  International 
Corporation.  Tel:  0171  491 
5323. 


assistants  is  planned  for 
the  rest,  of  the  year. 
Training  evenings  will 
take  place  in  Newcastle 
and  Bristol  in  May, 
Southampton  in  June, 
Norwich  and  Edinburgh 
in  September,  Leicester 
and  Birmingham  in 
( )ctober  and  Maidstone 
and  Weedon  in  November. 
Whitehall  Laboratories 
Ltd.  Tel:  01628  669011. 


Money  off  at  Gillette 

Gillette  has  introduced 
independent  chemist 
price  promotions  on  its 
APD  brands  for  May  and 
June.  These  are  available 
in  a  pre-packaged  unit 
containing  three  of  each 
of  the  five  best-selling 
variants  -  Right  Guard's 
Sport,  Vogue  and  Drive, 
and  Natrel  Plus'  Fougere 
and  Ylang. 

Gillette  UK  Ltd.  Tel:  0181 
560  1234. 

Nutricia  fact  file 

A  new  dietary  products 
fact  file  is  available  from 
Nutricia.  This  pocket- 
sized  ring  binder  covers 
prescribability,  nutrition 
details  and  order  codes. 
Nutricia  Dietary  Products 
Ltd.  Tel:  01225  771801. 

Healthy  pregnancy 

A  campaign  to  raise 
awareness  of  health  in 
pregnancy  has  been 
launched  by  Robinson 
Healthcare.  The  company 
has  set  up  an  0800  help- 
line to  provide  advice  on 
nutrition  in  pregnancy. 
Robinson  Healthcare.  Tel: 
01246  220022. 

Brushing  up 

Oral  B  launched  the  new 
Advantage  Control  Grip 
toothbrush  last  year,  not 
Colgate,  as  stated  in 
C&Us  Oral  Hygiene 
feature  (April  27,  p581). 
Oral  B  Laboratories.  Tel: 
01296  432601. 

Strong  on  price 

Victory  V  Strong  Mints  are 
priced  33p  for  15  lozenges 
(not  as  stated  in  C&D  April 
27,  p562).  Victory  V  Trad- 
itional Lozenges  are  39p. 
Ernest  Jackson  &  Co  Ltd. 
Tel:  01363  772251. 

Slice  of  Life 

The  new  Slice  of  Life' 
advertising  campaign  for 
Pepcid  AC  started  on  May 
6,  not  as  indicated  in  last 
week's  issue. 
J&J  MSD  Consumer.  Tel: 
01494  450778. 

Pantene  award 

Pantene  Pro-V  Styling  Gel 
and  Gel  Spray  have  been 
highly  commended'  by 
men's  magazine  FHM  in 
the  best  styling  product 
section  of  its  1996 
Grooming  Awards. 


Kwai's  message  from  the  heart 


IRRITABLE  BOWEL 

SYNDROME 
AWARENESS  WEEK 

3-9  JUNE  1996 


ASK  (OUR  PHARMACIST 

Relaxyl 


IBS  Awareness  Week 


654 


CHEMIST  &  DRUGGIST  11  MAY  1996 


r 


POLI-GRIP  M 


SINE 


Poli-Grip,  with  over  50%  of  denture  fixative  sales,  is  already  doing  the  business  in  one  of  the  fastest- 
owing  sectors  of  the  Health  and  Beauty  market.1  But  when  denture  wearers  asked  for  a  fixative 
ith  even  more  holding  power,  we  listened.2  The  result?  New  improved  formula  Poli-Grip  with 
nger,  longer-lasting  holding  power  than  our  current  fixative  formulations.3 

So  with  Poli-Grip  going  from  strength  to  strength  denture 
wearers  will  have  the  confidence  to  eat  whatever  they 
like,  giving  them  even  more  reason  to  ask  for  the  brand 
leader  -  and  that  can  only  mean  business  for  you! 


B£sr  ever  fo«muu 


B«r  EVER  FORMUU  "~" 

oli-Qrjp 


References:  1.  AC  Nielsen  Pharmacy  Jan/Feb.  Denture  fixatives,  1995.  2.  Data  on  file.  Stafford-Miller 
Ltd,  1995. 3.  Data  on  file.  Stafford-Miller  Ltd,  1995/1996. 


RENGTH  TO  STRENGTH 


rd-Miller  Ltd,  Broadwater  Road,  Welwyn  Garden  City,  Herts  AL7  3SP.  Tel:  01707  331001 


STAFFORD -MILLE 


Do  most  vaginal  thrush 

patients  prefer  a 

vaginal  treatment  or  an  ora 


treatment? 
Read 


my 
lips." 


In  a  clinical  study,  three  times  as  many  women  expressed  a 
preference1  for  Diflucan*  One  (single  oral  dose  150mg 
fluconazole)  over  clotrimazole  (single  vaginal  tablet  500mg) 

A  single  capsule,  taken  by  mouth  No  mess,  no  bother,  no 
embarrassment 

Can  be  taken  immediately,  no  need  to  wait  until  bedtime 

Diflucan  One  (150mg  fluconazole)  takes  as  little  as  2  days 
to  give  complete  symptomatic  relief 


Diflucan,  available  on  prescription  since  1988,  has  been 
shown  to  be  extremely  well  tolerated 

A  £2  million  advertising  and  PR  campaign  is  supporting 
the  OTC  launch. 


DIFLUCAN' 


contains  fluconazole 

1  Van  Heudson  el  al  11994)  European  Journal  of  Obstetrics  &  Gynecology  and  Reproductive  Biology  55  1 33- T  27 

2  Report  of  an  International  Multicentre  Trial  <1939)  Bnt  J  Obsre'  Gynaecol  96  226-232 

Abbreviated  product  information  for  Diflucan  One  (fluconazole)    :  ?se  'a! 

fluconazole  indication  and  dosage  Vaginal  candidiasis  Adults  '16-50  years)  single  oral  i5Qrng  cose  Contra- 
indications Hypersensitivity  to  fluconazole  cr  related  azoles.  pregnancy  and  women  si  chiidoeanng  potential 
unless  adequate  contraception  is  employed  Warnings  Lactation  No'  recommended  Drug  interactions 
Anticoagulants,  cyclosporin,  oral  sulfonylureas.  cri?rv,;;ir  *        --tic.  -e   5 -e-e"e:'i  '.:J  =  r; 

abdominal  discomfort,  diarrhoea,  flatulence  and  rarely  anapnyians  Legal  category  E  Package  Quantity  and  Cost 
Pace  I50mg  capsule,  pack  of  l.  £7  12  (PL 1 906/00"! 7)  Product  Licence  Holder  Ptrzer  Consumer  Healthcare. 
VVilsom  Road.  Alton.  Hampshire  GU34  2TJ  Date  of  preparation  November  1995 
♦TRADEMARK 
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MARKETING 


A  fiSm  star  smile  with 
rows  of  gleaming  white 
teeth  can  create  a 
stunning  impression,  and 
whitening  toothpastes 
can  help  achieve  that 
effect.  But  how  do 
manufacturers  promote 
products  that  have 
both  a  health  and  a 
beauty  angle? 

■  n  today's  image-conscious 
I  society,  many  people  are  con- 
Bslanlly  striving  to  look  and 
I  feel  heller.  A  big  smile  with 
I  gleaming  while  teeth  is  an 
important  pari  of  anyone's 
image.  Also,  many  younger  peo- 
ple have  been  through  the 
teenage  angst  of  wearing  a  brace 
and  want  to  show  off  the  results. 

Whitening  toothpastes  are  a 
fast-growing  segment  of  the 
mature  toothpaste  market,  espe- 
cially among  those  under  30. 
Toothpastes  are  primar- 
ily a  health  product,  bul 
this  relatively  new  sec- 
tion can  also  be  pro- 
moled  as  beauty. 

The  market  includes 
I  Irafton  International, 
with  its  Rembrandt 
whitening  toothpaste; 
Smithkline  Beecham, 
with  .Macleans  Whitening;  and 
Colgate  Palmolive,  with  Colgate 
Platinum.  lis  value  stands  at 
around  SI  1.6  million  a  year, 
according  to  Infoscan. 

Gareth  Hardwick  of  Grafton 
International  says  that,  at 
launch,  the  majority  of  interest  in 
Rembrandt  was  shown  by  beauty 
editors,  not  health  editors. 
"From  a  consumer  point  of  view 
this  forced  us  lo  focus  on  the 
beauty  angle  rather  than  health." 

However,  a  year  later,  the  com- 
pany fell  consumers  were  not 
clear  about  the  health  benefits  of 
a  toothpaste  like  Rembrandt. 
Issues  such  as  abrasiveness,  and 
plaque  and  tartar  control  were 
not  being  covered  by  the  media, 
so  il  became  Grafton's  policy  to 
emphasise  thai  Rembrandt  is 
very  low  abrasion  (lower  than 
most  regular,  non-whitening 
toothpastes)  and  actively  re- 
moves plaque  and  tartar.  The 
company  wanted  to  get  across 
the  message  that  oral  health  was 
the  primary  concern 

Since  the  launch  of  competi- 
tors, Mr  Hardwick  says  Grafton 
has  found  it  increasingly  neces- 
sary to  make  sure  consumers 
consider  abrasion  levels,  as  well 
as  the  whitening/brightening 
powers  of  a  toothpaste. 

Price  and  image  play  an  impor- 
tant role  with  a  product  like 
Rembrandt:  "When  it  is  per- 
ceived as  a  'beauty  product', 


Smile  please! 


have  a  better 
appearance." 

The  ingredient 
in  Macleans  and 
Aquafresh  Whiten- 
ing that  whitens  is 


Triclene. 


\\  lll<  Il 


there  is  no  reluctance  to  pay 
£7.75  for  a  3oz  tube,  as  many  cos- 
metics and  beauty  products  cost 
more  than  this. 

"Using  a  whitening  toothpaste 
such  as  Rembrandt  can  help  to 
boost  someone's  confidence," 
says  Mr  Hardwick,  at  a  fraction 
of  the  cost  of  more  expensive 
dental  work,  such  as  veneers  and 
tooth-coloured  fillings. 

"Despite  this,  our  primary  con- 
cern is  to  raise  awareness  on  the 
health  issues  and 
to  ensure  that 
c  o  n  s  u  m  e  r  s 
realise  that  with 
Rembrandt  they 
are  paying  for  a 
quality  health 
product,  not  a 
beauty  gimmick," 
he  concludes. 

Smithkline 
Beecham  is  tak- 
ing a  slightly  dif- 
ferent tack  when 
it  comes  to  pro- 
moting Macleans 
and  Aquafresh 
Whitening.  "Whit- 
ening is  an  addi- 
tional cosmetic 
benefit,  so  it  is 
not  going  to  become  80  per  cent  of 
the   market.   Traditional  family 
pastes  -  Macleans  Regular-  and 
Colgate  Regular  -  will  always  be 
the  core  of  t  he  business.  Whitening 
fulfils  a  certain  role  for  people  who 


are  looking  for  that  extra  cosmetic 
benefit,"  says  the  company. 

Value    sales    of  Macleans 
Whitening  outstrip  Colgate  Plat- 
inum   by    over    two    to  one. 
Macleans  Whitening  was  the  first 
brand  on  the  market  ( apart  from 
Rembrandt  )  and  "never  underes- 
timate the  power  of  being  first", 
says  Smithkline  Beecham,  "but 
Colgate  Platinum  is  twice  as 
expensive  -  50ml  of  Macleans  is 
£1.59,  for  50ml  of  Colgate  Plat- 
inum its  S3. 99  -  so 
there's  a  real  dif- 
ference in  price 
points,  which  has 
made  Macleans 
Whitening  more 
successful. 

"We  think  the 
bigger  opportu- 
nity is  to  be  not 
just  a  cosmetic 
product.  We  think 
the  big  volumes 
it     iji   ri         1   j«       are  to  he  had  by 

Health  Foundation     u,  ^ 

here's  a  cosmetic- 
product, 
•h  is  at  quite  a 

fl     *1    117    1  premium  to  a  reg- 

Smile  Week         ^  ** 

also  gives  all  the 
protection  of  a  regular  toothpaste. 

"Tire  opportunity  there  is  to  try 
and  persuade  people  that  here's  a 
product  that  not  only  gives  them 
what  they  get  from  a  regular 
toothpaste,  but  that  also  they  can 


'A  healthy  mouth 
puts  a  smile  on 
your  face',  From 
Mayl3-19  the 
British  Dental 


nei  e : 

is  running  National  •  !;;;  , 


works  by  cleaning 
a  protective  layer 
on  the  teeth  called  the  pellicle. 

This  layer  is  formed  when 
saliva  comes  into  contact  with 
the  enamel  and  it  can  become 
stained.  Whitening  brands 
loosen  the  bonds  that  make  up 
the  pellicle,  so  that  it,  and  the 
stains,  can  be  brushed  away. 

A  fresh  pellicle  is  then  formed. 
It  takes  about  a  month  after  first 
using  a  whitening  brand  to  clean 
away  the  old  pellicle  and  see  the 
full  whitening  effect,  says  SB. 

"There  is  no  safety  aspect, 
you're  not  scratching  enamel 
away.  It's  a  chemical  action." 

Colgate  Platinum  is  "very  much 
a  cosmetic  product",  explains 
Rebecca  Phelps,  commercial  cat- 
egory manager  for  oral  care  at 
Colgate-Palmolive. 

Platinum  offers  all  the  oral  care 
features  of  a  standard  toothpaste. 
Consumers  who  use  it  are  usu- 
ally young,  go  to  the  dentist  fre- 
quently and  are  well-versed  in 
oral  care,  but  their  main  reason 
for  buying  Platinum  is  cosmetic, 
says  Ms  Phelps.  People  who  buy 
Total  are  similar-,  but  their  main 
concern  is  health.  Whitening 
pastes  are  no  more  abrasive  than 
other  toothpastes,  she  adds 

The  key  ingredients  in  Plat- 
inum are  pyrophosphate,  which 
removes  stains  and  stops  them 
reappearing;  and  gantrez,  which 
retains  the  pyrophosphate  on  the 
teeth  and  gums  to  help  stop 
stains  reappearing. 
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THE  IBS  STORY  PART  1 


Over  2.5  million  people  have  been  diagnosed  as 
suffering  from  Irritable  Bowel  Syndrome. 

Alverine  citrate,  the  active  ingredient  in  Relaxyl,*  has 
been  successfully  prescribed  for  the  pain  of  IBS  for 
over  30  years.  Now,  with  the  launch  of  the  first 
alverine  citrate-based  OTC  treatment,  what  are  the 
implications  and  the  opportunities  for  pharmacy? 

IBS  is  one  of  the  most  common  digestive  disorders  in 
Britain,  but  awareness  of  the  condition  has  only  recently 
begun  to  rise.  As  a  consequence  of  a  better 
understanding  of  IBS,  people  no  longer  suffer  in  silence. 

Alverine  Citrate  -  The  first  dedicated 
OTC  treatment  for  painful  IBS 

Whilst  there  have,  until  the  launch  of  Relaxyl  *  been  no 
dedicated  OTC  treatments  for  IBS,  doctors  have  been 
prescribing  alverine  citrate  for  over  30  years.  A  powerful 
anti-spasmodic,  alverine  citrate  works  by  relaxing  the  painful 
muscle  spasms  in  the  lower  bowel.  Clinically  proven  and 
well  tolerated,  it  enjoys  an  excellent  safety  profile. 

Relaxyl  -  The  first  choice  OTC  treatment 

Now,  the  benefits  of  alverine  citrate  are  available  as  a 
dedicated  OTC  brand,  Relaxyl,  from  Whitehall  Laboratories. 
Fuelled  by  Relaxyl's  sensitive,  but  plain-speaking 
advertising  and  promotion,  and  encouraged  by  a  growing 
general  awareness  of  IBS,  diagnosed  sufferers  now  know 
what  to  do  to  'stop  the  spasms  that  start  the  pain'.  They're 
asking  their  pharmacist  about  Relaxyl. 

A  positive  outlook 
for  Relaxyl  - 
A  significant 
opportunity  for 
pharmacy 


Trade  Mark 


Interactions:  None  Special  Warnings:  If  symptoms 
persist  or  worsen,  consult  your  doctor.  Side  effects: 
Possible  side  effects  may  include  nausea,  headache, 
dizziness,  itching,  rash  and  allergic  reaction  Effect  on 
ability  to  drive  and  use  machines:  None  Incompatibilities: 
None  Use  during  pregnancy  and  lactation:  No  teratogenic 
effects  have  been  reported,  but  caution  should  be 
exercised  during  the  first  trimester  of  pregnancy. 
Overdosage:  Hypotension  and  atropine  like  toxic  effects. 


Relaxyl 


ANTI-SPASMODIC  CAPSUUS 


Contains  alverine  citrate 

Pharmaceutical  precautions:  Store  in  a  dry  place  below 
25°C.  Legal  category:  Pharmacy  Package  quantities  and 
prices  (ex  VAT):  18  capsules,  £3.70.  Product  Licence 
No:  PL0322'0072.  Date  of  Preparation:  April  1995. 
Shelf  life:  3  years  Product  Licence  Holder: 
Norgine  Ltd.,  Moorhall  Road,  Harefield 
Middlesex,     UB9    6NS.  Distributor: 
Whitehall  Laboratories  Limited.  Taplow. 
Maidenhead.  Berkshire  SL6  OPH. 


Register  for  Counterpart: 

accredit  your  assistants 


The  July  1  deadline  for 
having  your  medi- 
cines counter  assis- 
tants trained  -  or  at 
least  undertaking  an 
accredited  training  course  -  is 
approaching  fast  ! 

So  if  you  have  not  already  com- 
plied with  the  Royal  Pharmaceu- 
tical Society's  assistant  training 
requirements,  now  is  the  time  to 
register  staff  with  the  Chem  ist  & 
Druggist    Cambridge  Counter- 


part Pharmacy  Assistant  Devel- 
opment Programme  -  the  most 
cost-effective  course  available  to 
C&D  subscribers.  Cambridge 
Counterpart  has  been  accredited 
by  the  College  of  Pharmacy  Prac- 
tice as  satisfying  the  RPSGB's 
requirements. 

Thanks  to  the  generous  co- 
sponsorship  of  Whitehall  Lab- 
oratories, the  Programme  is 
being  supplied  free  to  Chem  ist  & 
Druggist  subscribers.  Since  the 
course  began  in  July,  1995,  you 
have  already  received  11 
modules  in  the  Counterpart 
series.  The  training  modules  are 
designed  to  be  shared  by  four 
assistants,  but  include  separate 
questionnaires  and  case  studies 
for  each  individual.  An  assoc- 
iated Pharmacist's  Briefing 
precedes  each  module  within 
<     in  ist  &  Druggist  magazine. 

However,  in  order  to  qualify 
for  accreditation,  assistants 
must  not  only  follow  the  course 
set  out  in  the  modules  but  also 
answer  the  questionnaires, 
participate  in  the  case  studies 
and  have  their  questionnaires 
independently  marked  through 
C&D's  unique  telephone  marking 
system. 

How  to  join  up! 

The  key  decision  points  for  com- 
munity pharmacists  are: 

1  Fo  r  assistants  already  follow- 
ing Counterpart  unit  registered 
for  telephone  marking 

Continue  with  the  course. 
Once  it  is  completed,  you  will 
receive  the  results  anil  documen- 
tation for  CPP  certification  for  a 
payment  of  £7.50  plus  VAT. 

2  For  assistants  following 
Counterpart,  hut  not  get  regis- 
tered for  telephone  marking 


Remember:  If  your 
counter  assistants  have 
not  already  completed 
an  approved  course  or 
are  not  currently 
following  an  accredited 
course,  they  will  be 
unable  to  serve 
medicines  to  the  public 
after  June  30. 


Use  the  form  below  to  register 
now.  When  your  assistants 
receive  their  personal  identity 
numbers  (PINs),  they  should 
enter  their  multiple  choice  ques- 
tionnaire responses  up  to  date, 
then  follow  the  course  to  the 
end.  CPP  certification  will  be 
available  as  above  for  £23.50 
including  VAT. 

3  For  assistants  not  yet  follow- 
ing Counterpart 

Use  the  form  below  to  register 
now.  If  you  have  retained  the  free 
modules  sponsored  by  Whitehall 
Laboratories,  start  your  assis- 
tants on  the  course  at  once  and 
mark  the  questionnaires  as  soon 
as  PINs  are  received.  If  you  do 


not  still  have  the  free  modules 
available,  use  the  order  form  to 
obtain  complete  packs  of  mod- 
ules issued  to  date,  plus  ques- 
tionnaires and  Pharmacist  Brief- 
ings for  £17.63  including  VAT. 
PIN  registration  and  CPP  ceil  ill 
cation  fees  as  in  2  above.  Sub- 
scribers who  have  mislaid  just 
one  or  two  modules  only  should 
contact  Tracy  Mathews  on 
0181  747  8797. 


Pharmacy... 


Pharmacist... 


Address  


Telephone 


Fax. 


Please  list  by  name  in  alphabetical  order  the  assistants  you  wish 
to  register  for  Counterpart  (see  section  B  above) 

If  your  assistant  is  using  Counterpart,  but  is  registering  to  use 
C&D's  interactive  telephone  marking  system  (PIN)  for  the  first 
time,  please  fill  in  the  '£  space'  at  the  end  of  the  name  line  with  the 
fee  (£23.50,  including  VAT). 


Name.... 


Name. 


£.. 


£.. 


Name   £•• 

Name   £■• 

Name   £•• 

Name   £■• 

Sub  total  £.. 


I  subscribe  to  C&D  at  the  above  pharmacy  address  and  need  [ 

complete  set(s)  of  back  Counterpart  modules  1-9 

(£17.63,  including  VAT)  £  


Total  £  

Cheques  should  be  made  payable  to  Miller  Freeman  Professional  and 
sent  to  Sue  Cheeseman,  Pharmacy  Group  Special  Projects, 
^CTem/.s/  &  Druggist,  Sovereign  Way,  Tonbridge  TN9  1RW. 
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LETTERS 


Bigger  and  fewer 

It  is  a  matter  of  some  regret  to 
me  that  Mr  Dove  did  not  see 
fit  to  respond  to  my  recent 
letter  to  C&D,  and  take  the 
opportunity  to  deny  the 
rumours  about  his  views  on 
pharmacy  numbers. 

However,  perhaps  the 
National  Pharmaceutical 
Association  response  to  the 
'New  Age'  initiative  says  it  all. 
If  the  only  future  for  our 
profession  lies  in  fewer,  larger 
pharmacies,  which  only  the 
vertically-integrated  multiple 
will  be  able  to  afford  to  buy 
and  run  profitably,  then  I,  for 
one,  have  made  the  wrong 
career  choice. 

The  Pharmaceutical 
Services  Negotiating 
Committee,  the  secretive 
organisation  of  which  Mr 
Dove  is  now  chairman, 
ostensibly  holds  all  our 
futures  in  its  grasp.  So,  if,  as 
has  been  suggested, 
thousands  of  so-called  small 
pharmacies  are  to  be 
disenfranchised,  surely  we 
have  the  right  to  know?  (Let 
us  not  forget  that  the  last 
Department  of  Health  offer, 
far  from  favouring  the  small 
pharmacy,  was  actually  back- 
loaded.  Is  it  significant  that 
PSNC  did  not  point  this  out  at 
the  LPC  annual  conference?) 


Come  on,  Mr  Dove,  allow 
us  the  transparency  we 
deserve,  and  make  a  clear 
statement  of  PSNC  policy 
upon  this  and  other  matters. 
Graham  Phillips 
St  Albans 

Retirement  arrangements 

Following  the  announcement 
of  our  intention  to  hold  a 
farewell  dinner  for  retiring 
inspector  Vince  Fowler,  there 
has  been  widespread  interest 
in  attending.  The  details  have 
now  been  finalised  and  are 
set  out  below. 

The  date  is  July  19.  The 
venue  is  the  Stakis  Hotel  at 
the  southern  end  of  Dartford 
Bridge,  from  7.30pm 
onwards,  with  dinner  being 
served  at  8.30pm.  The  cost  is 
£30  per  person,  including  a 
contribution  to  a  retirement 
gift,  and  dress  will  be 
informal.  The  meal  is  three 
courses  with  a  vegetarian 
alternative  (please  specify). 

Places  will  be  allocated  on  a 
first  come,  first  served  basis. 

To  book  please  send  a 
cheque  made  out  to 
'Greenwich  &  Bexley  LPC  for 
£30  per  person,  together  with 
the  relevant  names  to  P 
Holman,  67  Hatherley 
Crescent,  Sidcup  DA14  4HZ, 
no  later  than  June  15.  Tickets 


will  not  be  issued. 

Anyone  wishing  to  stay 
overnight  at  the  Stakis  can  do 
so  at  £41  per  person  for  a 
single  room  or  £31  per  person 
for  two  people  occupying  a 
double  room  (both  prices 
include  breakfast).  Booking 
rooms  will  be  the 
responsibility  of  the 
individual.  The  hotel  phone 
number  is  01322  284444. 

Donations  towards  the 
retirement  gift  will  be 
welcome  from  those  unable 
to  attend.  Full  accounts  will 
be  produced  with  any  surplus 
being  sent  to  Birdsgrove 
House. 

Peter  Holman 

Secretary,  Bexley  & 
Greenwich  LPC 

Double  standards? 

Please  allow  me  to  explain 
how  the  Council  of  the  Royal 
Pharmaceutical  Society  has 
double  standards  in  relation 
to  the  pharmacy  standards 
tribunal  which  it  wishes  to 
form  if  the  bylaws  are 
approved  by  the  Privy 
Council. 

The  Council  had  fulfilled  its 
obligation  under  the  Charter 
to  vary  the  bylaws  by  giving 
the  requisite  60  days'  notice 
of  its  intention  to  the 
membership  and  publishing 


the  bylaws  in  the 
pharmaceutical  press.  Yet 
during  the  Council  meeting 
on  March  5  and  6,  the 
secretary  and  registrar 
reported  that  during  the  60 
days'  consultative  period,  he 
had  received  comments  from 
17  members,  including  two 
from  members  of  the  Council. 

It  is  my  understanding  that 
of  those  who  responded,  the 
majority  did  not  agree  with 
the  Council's  decision  to  form 
a  tribunal.  If  this  is  true,  why 
is  the  Council  not  paying  any 
heed  to  this? 

The  formation  of  the 
tribunal  should  be  achieved 
by  proper  consultation  and 
agreement  between  the 
membership  and  the  Council, 
and  not  by  the  imposed  will 
of  the  Council.  The  silence  of 
the  membership  as  a  whole 
should  not  be  taken  as  an 
indication  of  its  approval, 
otherwise  it  will  set  a 
dangerous  precedent. 

The  Council  should 
therefore  reconsider  the 
decision  to  go  ahead  with  the 
formation  of  the  tribunal 
without  more  concrete 
evidence  of  the  membership's 
so-called  approval. 
Ashwin  Tanna 
London  SE22 

Continued  on  P663  ► 


Take  a  look  at 
Of  rivine  Antistin 


CIBAVteion 

Ophthalmics 


CIBA  Vision  Ophthalmics, 
Flanders  Road, Hedge  End, 
Southampton,  SO30  2LG  England 


Qtrivine 
Antistin 

EYE  DROPS  FOR 


QTRIVINE- ANTISTIN  ABRIDGED  PRESCRIBING  INFORMATION 

Presentation  Xylometaiolme  Hvd'ocnioncfe  BP  0  05'%  w  v  Ml  antaioline  sulphate  0  5%  w  »  wrtn  Benmonium  Monde  Ptl  Eur  o  01  %  *  v  as  a  preserve  Also  contains  Done  and.  disodium  edetafe.  sodium  tetraborate  and  * 
Uses  For  temporary  relief  ot  redness  and  itching  ot  the  eve  flue  to  seasonal  and  perennial  atlergies  such  as  nay  fever,  or  aitrgy  due  to  nouse  dust  Dosage  and  administration  kjuta  t  or  2  drops  tnstStd  2-3  Ernes  per  day  into 

cne  cofiiuncbyal  sac  Children  5->2ytsrs  md  trte  eldsny  No  specrfic  studies  hare  been  performed  m  uiese  patients  Due  to  posstSe  systemic  effects  caution  must  be  exercised  arc  7>e  Ocsage  reduced  to  I  drop  hsUed  2-3  tmes  per  cay  The  eye  crops  sfniry  not  be  used  tn  stimtta  mfe 
Hie  age  ot  5  years  When  necessary  mydriatics  or  motes  may  be  administered  tiUAmoufy  wWi  Om-.-ne-Antstn  Eye  Drops  Contra-lndlcabons,  Warnings,  etc.  Cactrz-mG&lws  W/persersSr.-rlv  to  any  D)  re  corporerj  d  the  fornrjatw  Presence  Dl  nanra  r<:e  ;a.:;^;  The 
use  at  monoamine  oodase  mniwors  ivffim  r>e  Last  14  days  Use  wren  contact  lenses  o'  any  type  Prmufons  m  patents  arts  arerecetvmg  medication  tor  rrypenens<n.  cantec  ingiAritita  tr,'p»n}r,Toccsm  or  diabetes  me£~js.  paracJa-  causon  sncVO  be  eKrccec  Cauton  sfwid  be 
observed  in  patents  with  relevant  previous  eye  disease  or  surgery  Not  suitable  tor  patients  suffering  from  dry  eyes  attnul  fat  seswng  mecca)  aMct  Rebound  congestion  may  l0S»  ccffiriued  use  MiOTTnaBcn  ar.$rg  from  trrfeCon  snoud  fficefre  apc/opnate  rfibatteriel  uKcpt  Use  in 
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EUROPEAN 

HEALTHCARE 

MARKETS 


l&gw  from  Miller  Freeman,  an  authoritative  and  comprehensive  survey 
of  aw  large  and  dynamic  European  healthcare  market.  Covering 
fifteen  western  European  markets  in-depth,  together  with  pan- 
European  overviews  and  statistics  on  key  indicators,  Miller  Freeman's 
European  Healthcare  Markets  1996  will  provide  an  invaluab 
those  already  in  or  seeking  to  enter  European  healthc 
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THE  ONE  REPORT  YOU  NEED  TO  KEEP  IN  TOUCH  WITH 
EUROPE'S  DIVERSE  HEALTHCARE  MARKETS 


1 


Although  pharmaceuticals  and  health 
products  have  long  been  one  of  the 
most  multinational  sectors  of  the 
economy,  the  healthcare  environment 
in  which  the  industry  operates  in 
Europe  continues  to  show  highly 
distinctive  national  features.  Approaches 
to  the  overall  healthcare  system, 
including  the  role  of  public  and  private 
funding  and  provision,  and 
reimbursement  of  costs,  vary 
enormously  between  markets.  So,  too, 
does  the  nature  of  the  domestic 
pharmaceutical  sector,  including  the 
size  of  pharmaceutical  market,  the 
importance  of  imports  and  exports,  the 
leading  drug  brands  and  suppliers,  the 
size  of  the  OTC  drug  sector  and  the 
operation  of  pharmacy  retailing. 

Consisting  of  over  500  pages  of  text 
and  data  tables,  Miller  Freeman's 
European  Healthcare  Markets  1996 
provides  the  complete  one-stop 
reference  work  for  anyone  involved  in 
European  healthcare  and 
pharmaceuticals.  The  report  is  available 
from  Miller  Freeman  Professional  Ltd 
priced  £649. 


HEALTHCARE 

MARKETS 

1996 


THC  ISSCMTIAL  MARKETING 
REPORT  ON  THE  EUROPEAN 
HEALTHCARE  INDUSTRY 


O    R    D    E  R 


In  fifteen  detailed  country  reports. 
Miller  Freeman's  European  Healthci 
Markets  1996  examines: 

•  The  local  healthcare  system,  including 
funding,  administration  and  patient  accc 

•  Patient  charges  and  co-payments 

•  Public  and  private  expenditure  on 
healthcare  and  pharmaceuticals 

•  Price  controls  and  reimbursement 

•  Output  of  the  domestic  pharmaceutical 
industry 

•  Imports  and  exports  of  pharmaceuticals 

•  Pharmaceutical  consumption  by  main 
therapeutic  category 

•  Top  drug  brands 

•  Leading  pharmaceutical  companies 

•  Average  margins  in  drug  pricing 

•  The  OTC  healthcare  market 

•  Pharmacy  retailing  statistics 

•  Summary  of  healthcare  services 

•  Population  &  health  profiles 

•  Future  outlook 


Yes.  Please  invoice  me  for       copy/ies  of  Miller  Freeman's  European  Healthcare 
Markets  1996  priced  £649 
Credit  card  number: 


□ 


/or  please  post  my  invoice 
Please  send  further  details  about  this  report 
Name 


Company 


Address 


Post  Code 


Tel 


Return  by  post  or  fax  to:  Elaine  Steel,  Miller  Freeman  Professional  Ltd,  Sovereign  Way, 
Tonbridge,  Kent  TN9  lRW.Tel:  01732  377415  Fax:  01732  361534 


I^Hr^r^r^r^fr^rV 

111  Miller  Freeman 


LETTERS 


■<  Continued  from  P661 

Stumbling  into  the  Net 

I  have  only  just  come  across 
your  Internet  site  -  entirely  by 
accident.  I  think  it's  excellent 
that  something  like  this  is  up 
and  running.  I  shall  certainly 
be  adding  you  to  our  hotlinks 
at  the  next  update  of  our  site. 

Please  drop  in  at: 
http//www.  nahat.  net/ 
Maria  McCudden 
National  Association  of  Health 
Authorities  and  Trusts 


Damned  lies  and ...  statistics 

May  I  comment  on  your 
article  entitled  'The  Hidden 
Dangers  of  Home  Sweet 
Home'  (C&D  April  13)  in 
which  you  quote  the  DTI 
statistics  on  Home  Accidents 
1994,  inferring  that  fireworks 
are  safer  than  balloons 
because  "only  47  people  were 
hurt  by  a  firework  compared 
with  56  by  a  balloon". 

Statistics  can  be  made  to 
prove  anything  and  this  could 
be  an  excellent  example. 

The  figures  only  quote  the 
number  of  accidents  and  do 
not  reflect  the  severity  of 
injury,  which  would  also  need 
to  be  taken  into  account  in 
deciding  whether  one  thing  is 


'safer'  than  another. 

The  reason  I  am  prompted 
to  write  is  that  in  November, 
1994,  I  witnessed  a  firework 
accident  at  an  organised 
display.  The  firework 
exploded,  shooting  its 
contents  into  the  crowd.  One 
piece  of  the  burning  firework 
lodged  in  the  clothing  of  a 
toddler  in  a  pushchair  near  to 
where  I  was  standing.  The 
toddler  suffered  burns  which  I 
am  led  to  believe  resulted  in 
skin  graft  treatment. 

I  will  never  forget  what  I 
witnessed  that  night,  and  now 
know  from  first-hand 
experience  that  fireworks  are 
potentially  very  dangerous. 
Hilary  Davies 
Nottingham 

The  dangers  of  KY  jelly 

This  interaction  warning  was 
generated  by  our  Mediphase 
system:  'Interaction  Warning. 
The  effects  of  KY  jelly  are 
significantly  enhanced  by 
terfenadine  tabs  causing  an 
increased  risk  of  ventricular 
arrythmias.'  The  date  of 
dispensing  was  28/04/96. 

We  wonder  what  effect  of 
KY  jelly  was  enhanced  by 
terfenadine? 
O  Supyk 
Hinckley 


New  image  for  Murrays 


This  spring  marks  a 
landmark  in  the  76- 
year  history  of 
Murrays,  the  West 
Midlands-based 
chain  of 
independent 
chemists.  The 
company  has  just 
opened  its  doors  on 
its  new  Malvern 
store  and  a  whole 
new  image.  The 
store's  stunning 
glass  frontage, 
curved  ash  wood 
counters  and 
distinctive  snaked 
lighting  raft  is  a 
departure  from  the 
more  traditional 
design  of  the 
company's  other  11 
stores.  "Malvern 
was  a  new 
acquisition  for  us 
and  involved  the  transfer  of  the 
licence  from  nearby  premises," 
says  managing  director  Duncan 
Murray.  "We  actually  took  over  a 
former  wool  shop  on  the  main 
shopping  thoroughfare  which 
falls  within  a  conservation  area. 
This  meant  tailoring  our  design 
aspirations,  for  the  frontage  at 
least,  to  those  of  the  planning 


regulators  who  were  obviously 
looking  for  something  fairly 
conventional.  I  think  it  manages 
to  project  the  primary  healthcare 
message  in  a  contemporary  and 
inviting  way,"  comments  Mr 
Murray.  And  the  customer 
response?  "Very  positive  -  it's 
eye-catching  and  it's  bringing 
them  back!" 


The  new  Silica  range 
from  Abtei.  Why  offer 
your  customer  less? 

Caring  for  shiny  hair,  supple  skin  and  strong  nails 
is  important  for  everyone,  and  now  many  people 
have  discovered  the  value  of  silica,  it  will  soon  be 
on  the  shopping  list  of  every  health  conscious 
customer. 

To  meet  this  demand,  Abtei, 
Germany's  leading  suppliers  of 
OTC  health  food  supplements, 
have  launched  their  Silica 
range  for  skin,  hair  and  nails  in 
the  UK  •  so  you  can  now  offer 
your  customers  this 
supplement  in  five  varieties  • 
Effervescent  Tablets,  Chewable  Tablets  (with 
calcium  and  vitamin  C),  Forte  Capsules,  Silica 
Powder  and  Silica  Gel  (which  can  also  be  used 
externally)  •  a  choice  for  everyone. 

The  launch  will  be  supported  with  extensive 
advertising  in  women's  general  interest  and  health 
magazines  and  practical  point-of-sale  material. 

Plus  high  potency  Multi-vitamin  Forte  capsules 


For  performance  and  fitness  offer  your 
customers  new  Abtei  Multivitamin  Forte 
capsules,  with  iodine  and  selenium 


Give  your  customers  choice,  stock  the  complete 
Abtei  Silica  and  Multivitamin  Forte  range  -  they're 
available  now  direct  from  all  good  wholesalers 
across  the  UK. 

In  Germany,  Abtei  have  been  leading  the  way  in  making  vitamin  and  mineral 
supplements  and  healthcare  products  for  99  years. 
Respected  for  the  use  of  natural  minerals 
and  plant  ingredients,  Abtei 
preparations  combine  the  skills  and  A 
wisdom  of  the  early  monks  of  I 
Manenmunster  (Abtei  is  German  for  > 
Abbey)  with  the  latest  scientific 
knowledge.  We  believe  natural 

healthcare  is  important,  so  we  urge  you  to:  'please  Stay  healthy' 


Abtei 
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PHARMACY  PROFILE 


When  the  Mitchells 
decided  to  turn  their 
pharmaceutical  lives 
upside  down  by  moving 
from  Oxford  to  rural 
Scotland,  they  had  no 
idea  what  it  would 
entail.  Mike  Jeffree  finds 
how  they  made  a  success 
from  potential  failure 

You  often  hear  of  people 
abandoning  the  urban  ral 
race  for  some  rural  idyll 
where  they've  always 
wanted  to  live,  only  for  the 
dream  to  turn  sour.  And  for  a 
while  after  Caroline  and  Graham 
Mitchell  sold  up  in  <  Ixford  and 
bought  the  pharmacy  in  Golspie, 
50  miles  from  Inverness,  it 
seemed  this  might  be  the  case  for 
them. 

The  couple  had  fallen  for  Scot- 
land on  family  holidays,  but 
thought  they  wouldn't  be  able  to 
move  there  until  retirement,  so 
when  the  <  lolspie  business  came 
on  the  market  they  leapt  at  the 
chance.  Aftei  a  few  months, 
however,  they  realised  the  small. 
100-year-old  outlet  was  not  the 
place  to  take  pharmacy  into  the 
21s1  century. 

"We  were  very  const  rained  by 
the  space,"  explains  Graham  Mit- 
chell. "Also,  the  dispensarj  was 
very  cut  off  from  the  rest  of  the 
premises,  so  it  was  difficult  to 
have  direct  contact  with  people. 
It  was  very  much  'us  and  them' 
and  just  didn't  lit  in  with  oui 
ideas  about  pharmacy's  role  in 
healthcare  in  the  community." 

One  option  the  Mitchells  con- 
sidered was  to  extend  the  phar- 


thePHARMACY 

THAT  GOT  THE 

CREAMERY 


macy  into 
the  rest  of 
the  premises. 
l!ui  this  was 
also  their  home 
and  would  have 
meant  living  en- 
tirely 'over  tin 
shop'.  Then 
idea  struck  thf 
that  would  get  the 
dream  hack  on 
track.  They  could 
move  the  pharmacy 
into  the  defunct 
Claymore  ( 'reamery 
nearby,  which  had 
been  on  the  market  some  time.  The 
cost  would  be  'horrendous',  but  they 
decided  they  had  to  do  it. 

"II 's  a  lovely,  spacious  building 
that,  we  felt,  would  be  right  for  a 
pharmacy,"  says  Mr  Mitchell. 
"Also,  although  it  might  sound 


Subtle  lighting  sets  off 
light  oak  fitments  in  what  now 
looks  like  a  big  town'  pharmacy 

corny,  as  the  people  of  Golspie 
had  been  so  welcoming  and  we 
were  going  to  make  our  life  and 
living  here,  we  felt  it  was  right 
that  we  should  give  something 


back  by  investing  in  the 
community." 

( )nce  they'd  bought  the 
creamery,  the  next  step 
was  to  work  out  how  to 
turn  the  18th  century 
niilding  into  a  modern, 
extended  role  phar- 
macy, while  retaining 
its  glowing  sandstone 
good  looks.  So  Un- 
couple sat  down  with 
Sutherland  architect 
Andrew  Colvin  and  Ray  Todd  of 
the  National  Pharmaceutical 
Association.  "This  gave  us  all  the 
perspectives:  pharmacist,  male, 
female,  shoplifting  and  architec- 
tural," comments  Mr  Mitchell. 

The  consequence  of  the  brain- 
storming was  that  the  creamery's 
offices  were  knocked  through, 
the  back  wall  demolished  and 
the  premises  extended  using  the 
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original  sandstone  In  mi  the  wall 
and  dairy  yard  buildings.  Ai  the 
same  lime,  the  facade  was 
spruced  up,  with  the  dormer  win- 
dows retained  to  keep  the  'cot- 
tagey-feel' 

When  all  I  lie  structural  work 
was  finished,  the  Mitchells  had  a 
total  shop  floor  area  of  2,000sq  ft. 
Next ,  I  he  Sc<  it  I  ish  aim  of  shop!  it 
ter  ZAF  moved  in.  installed  ens 
tomised  1  i 1 1 1  oak  shelves  and 
racking  around  the  walls  and 
matching,  free-standing  gondo- 
las, setting  everything  off  with 
subtle  lighting  and  blue  carpet. 
They  also  put  in  an  over-sized 
doormat  so  | hat,  in  the  depths  of 
a  muddy  Scott  ish  winter,  farmers 

and  crofters,  and  young  n  s 

with  buggies  wouldn't  he  de- 
terred from  coining  in 

"What  we've  now  got  is  a  'big 
town  pharmacy',  which  is  perfect 
for  customers  to  browse  and 
great  for  us  to  work  in,"  says  Mr 
Mitchell.  "It's  also  allowed  us  to 
expand  our  range  considerably. 
We've  doubled  our  perfumery 
selection  and  also  introduced 
othei  products  which  we  felt  the 

1  The  area  and  the 
|  people  are 
wonderful  and 
we've  got  the 
pharmacy  we  want 

people  of  <  iolspie  -  being  around 

an  bom  li        Inverness  -  might 

find  useful.  These  include  more 
baby  goods,  buggies,  underwear, 
woollens,  gloves,  towels  and  even 
bedlinen." 

Critically,  the  Mitchells  also 
now  have  an  ultra-modern.  LINK 
System-equi]  >|  >ei  I  dispensary. 
This  is  raised  above  the  shopfloor 
-useful  for  keeping  an  eye  on  the 
teenagers  who  descend  on  the 
pharmacy  after  school  -  but  is 
also  completely  open,  so  cus- 
tomers can  talk  easily  to  the 
Mitchells  and  then  pharmacy 
assistants.  "There  is  also  an  area 
separated  by  a  chest-high  parti- 
tion for  general  consultation,  and 
a  private  office  if  people  want  a 
more  confidential  chat,"  explains 
Mr  Mitchell. 

Opened  in  the  new  year,  the 
new  Mitchells  Chemist  is  already 
attracting  custom  from  far-flung 
outlying  areas,  as  well  as  the  resi- 
dents of  Golspie  (a  village  of 
1,200  people  and  two  doctors). 
The  Mitchells  themselves  clearly 
feel  their  dream  has  come  true. 

"I  can  honest  ly  say  we've  got  no 
regrets  about  moving  here."  says 
Graham  Mitchell.  "The  area  and 
the  people  are  wonderful  and 
we'v  e  got  the  sort  of  pharmacy 
we  wanted." 
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Phil  Romeril's  Channel 
Island  pharmacy  has  been 
retro-refitted  to  its  former 
glory.  Mike  Jeffree  soaks 
up  some  of  the  history 


When  I'lnl  Romeril  took 
over  F  G  De  Faye 
(  hemists  in  St  I  [elier 
in  1991,  the  place  was 
hiding  its  light  undei  a 
bushel.  Well,  to  be  more  precise, 
it  was  hiding  its  heritage  under 
Fi H  mica. 

The  pharmacy  has  a  fascinat- 
ing history,  with  its  launch  date 
of  1882  making  it  one  of  the  old 
est  m  the  ( Ihannel  Isles  In  its 
early  years,  De  Faye's  developed 
a  reputation  foi  its  own-brand 
mineral  water  which  it  look  from 
a  nearby  natural  spring.  Even 
better  known  was  its  special 
blend  eau  de  cologne 

"This  had  a  royal  warrant  from 
Queen  Mary  and  was  also  used 
by  Lilly  Langtry,"  says  Mr 
Hi  imeril  with  pride. 

Another  dramatic  period  foi 
De  Faye's  was  World  War  Two, 
with  the  pharmacy  staying  open 
throughout  the  German  occ 
pation  of  Jersey. 

Event  l  ul   I  hough  this  pas 
was.  however,  by  the  time  Mi 
Romeril  bought  the  business, 
little  of  it  was  apparent  Ten 
years  before,  the  previous 
owners  had  undertaken  a 
major  refit,  replacing  the 
classical    mahogany  fit- 
tings with  clinical  1980s 
display    systems.  From 
the  start,  Mr  Romeril  was  deter- 
mined to  throw  these  out. 

"The  new  fittings  may  have 
looked  fine  when  they  were 
installed,  but  hadn't  aged  very 
well,"  he  explains.  "Also,  being  a 
local,  I  was  fascinated  by  the 
pharmacy's  history  and  was 
determined  to  recover  some  of 
the  old  image." 

An  added  incentive  to  restore 
the  pharmacy's  former  glory  was 
to  differentiate  it  from  its  two 
nearest  rivals  both  now  part  of 
the  Lli >yds'  chain. 

The  'retro-refit' 
July,  with  local  firm 
'lower  Shopfitting 
taken  on  do  the 
work.  Its  first  task 
on  the  way  to  creat- 
ing a  'modern  phar- 
macy with  the  feel 
of  the  old'  was  to 
open  up  the 
premises  by  remov  - 
ing a  partition  wall 
and  all  free-standing 
units    and  putting 
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dispensary  in  the 
old  stock  loom.  Next,  24  new 
one-metre  modular  shell  and  slat 
hanging  systems  were  installed 
around  the  walls. 

"The  end  result  is  a  50  to  60  pel 
cent  bigger  store  that  customers 
can  move  around  easily  and  that 
allows  them  to  see  the  whole 
premises  when  they  enter,"  says 
Mr  Romeril.  "With  the  help  of 
Unichem  planograms,  we've  also 
been  able  to  co-ordinate  display 
more  effective-ly  arid  the  increased 
space  has  al- 
lowed us  to 
expand  our 
h  ( )  m  o  e  o  - 
pathic  display 
and  dedicate 
a  li  nil-metre 
area  In  health 
education  lit- 
erature." 

The  new 
fittings  at 
De  Fave  are 


The  end  result  is  a 
50  to  60  per  cent 
bigger  store  that 
customers  can  move 
around  easily 


Out  went  the  1980s'  Formica 
display  systems  in  favour  of 
retro-fit,  French  polished  by 
local  craftsmen 

mainly  constructed  in  oak  veneer 
and,  to  create  a  really  authentic 
look,  they  have  all  been  French 
polished  by  a  local  craftsman. 

To  reinforce  links  with  the 
past.  Mr  Romeril  has  also 
unearthed  old  photos  of  De 
Faye's  going  back  beyond  the 
last  war  and  created  displays  of 
old  prescription  books  and  medi- 
cine bottles. 

The  work  at  De  Faye's  look 
five  months  -  two  more  than 
expected.  But  Mr  Romeril  and 
his  team  ol  three  full-timers  and 
two  part-timers  were  able  to 
work  round  the  builders  and. 
now  everything  is  more  or  less 
finished,  he's  convinced  it's  been 
money  well  spent 

"<  >ur  dispensary  figures  are 
already  up  15  to  20  per  cent."  he 
comments.  "Some  of  this  may  be 
due  to  the  prevalence  of  flu  this 
year  and  also  the  novelty  of  the 
refit  -  but  I'm  sure  it  is  also  down 
to  the  fact  that  this  is  now  a  more 
pleasant,  interesting  and  distinc- 
tive pharmacy." 

( h  er  the  next  few  months.  Mr 
Romeril  hopes  to  make  De  Faye's 
even  more  attractive.  He  is  still 
fine  tuning  the  displays  and  also 
has  plans  to  create  a  few  more 
links  with  the  pharmacy's  his- 
tory. ( >ne  of  rhese  will  be  a  sepia 
print  of  the  current  staff  in  Victo- 
rian costume! 
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Payment  by  plastic  is 
increasing.  And 
electronic  processing, 
which  enables  retailers 
to  accept  a  wider  range 
of  cards,  beat  fraud  and 
cut  costs,  is  now  cheaper 
than  ever.  Peter  Willis 
cuts  the  pack  and  looks 
at  the  deals 

Could  you  be  turning  away 
trade  by  failing  to  accept 
the  right  sort  of  cards?  Pay- 
ment by  plastic  is  the  cho- 
sen method  for  more  and 
more  people,  with  debit  card  use 
in  particular  increasing  rapidly. 
However,  the  number  of  outlets 
fully  geared-up  to  take  them  is 
only  about  one-third  of  those  deal- 
ing with  credit  cards. 

A  quarter  of  all  retail  trans- 
actions are  now  by  credit  or  debit 
card,  and  spending  using  these  is 
growing  much  faster  than  total 
retail  sales.  Pharmacies  ar  e  one  of 
the  major  growth  areas  for  card 
payment. 

Debit  cards  account  for  more 
retail  purchases  than  credit  cards 
or  cheques  -  over  800  million 
transactions  in  1094.  This  number 
is  expected  to  rise  to  1.8  billion  by 
2000. 

The  average  value  of  a  debit 
card  purchase  remains  lower  than 
that  on  a  credit  card  -  £27  com- 
pared with  £45.  Debit  car  d  usage 
is  still  narrowly  concentrated  - 
two-thirds  of  such  transactions 
take  place  at  supermarkets  or 
petrol  stations  -  but  it  is  spread- 
ing. The  increase  in  card  usage  in 
pharmacies,  bookshops  and  rec- 
ord shops  in  1994  was  partly 
fuelled  by  a  60  per  cent  rise  in 
debit  card  use. 

Credit  growth 

Credit  card  use,  after  a  slight  slip 
in  1991 ,  has  grown  throughout  the 
1990s,  with  growth  of  9  per  cent  in 
1994.  Their  use  is  currently  about 
equal  to  that  of  debit  cards,  but  is 
forecast  to  grow  more  slowly  over 
the  next  five  years,  reaching  only 
1.2bn  transac  tions  by  2000. 

Payment  !  >y  cheque  with  a  guar- 
antee card  has  dropped  from 
1.2bn  transact  ions  (  excluding 
non-retail  payments)  in  1991  to 
fewer  than  800m  in  1994. 

More  people  (53  per  cent  of 
adults)carry  debit  cards than  credit 
cards  (40  per  cent).  Despite  this, 
Switch,  the  largest  debit  caul  brand 
with  about  14m  cards  in  circulation, 
is  accepted  in  only  about  one-third 
as  many  retail  outlets  as  credit 
cards  -  104,000  outlets  compared 
with  425,000. 

Why  is  this?  The  answer  lies  in  a 
mixture  of  inertia  and  technology. 
The  debit  card.  Visa  Delta,  issued 
by  Barclays  and  Lloyd's  banks, 
may  be  processed  like  a  credit 


Me  a  card 
...  any  card 


card;  eithei  on  paper  w  ilh  zip  zap 
machines,  or  electronically.  Re- 
tailers that  accept  credit  cards 
need  no  new  equipment  to  handle 
Delta. 

However,  the  Switch  car  d  uses 
an  all-electronic  system.  Switch 
was  launched  by  the  Midland, 
Natwest  and  the  Royal  Bank  of 
Scotland,  and  is  now  issued  by 
around  eight  banks  and  building 
societies. 

To  access  this  market,  busi- 
nesses will  have  to  go  electronic. 
This  is  not  as  costly  as  it  once  was 
and  may  even  save  retailer's 
money.  The  rental  charge  for  ter- 
minals has  fallen  substantially 
over  the  last  few  years.  These  are 
negotiated  individually,  but  £20  a 
month,  down  from  £50  three  years 
ago,  is  not  uncommon. 

There  are  savings  that  can  be 
offset  against  this.  The  merchant 
service  charge  (paid  by  the 
retailer  for  transaction  process- 
ing) is  reduced  when  an  elec- 
tronic terminal  is  installed.  Auth- 


orisation costs  also  come  down: 
automated  authorisation  through 
electronic  termi- 
nals is  paid  for  by 
the  acquirer,  not 
the  retailer.  On- 
line data  capture 
also  speeds  the 
turnaround  at  the 
acquirers',  mean- 
ing that  transac- 
tions are  process- 
ed more  promptly. 

In    the  shop, 
staff  save  lime 
because  process-  ■■ 
ing  payments  is  speeded  up,  and 
there  is  no  need  to  tot  up  paper 
transaction  slips  and  take  them  to 
the  bank 

There  is  also  the  issue  of  fraud. 
For  the  acquirers,  one  of  the  chief 
benefits  of  electronic  processing  is 
less  fraud  as  a  result  of  automatic 
authorisation.  Lower  shop  floor  lim- 
its (the  level  at  which  a  transaction 
must  be  authorised),  introduced  to 
fight  fraud,  have  been  one  of  the 


factors  in  increased  electronic  ter- 
minal use.  One  of  the  attr  actions  of 
cards  for  retailer's  is  that  the  risk  of 
fraud  is  passed  on  to  the  card  com- 
panies -  but  orrly  if  the  proper  pro- 
cedures are  carried  out  by  the 
retailer's  staff.  Failure  to  do  so  can 
result  in  a  chargeback.  Automating 
the  transaction  virtually  eliminates 
the  risk  of  any  human  error  in  this 
procedure. 

Electronic  processing 

Two  main  types  of  electronic  pro- 
cessing are  available  to  busi- 
nesses. On-line,  which  automati- 
cally requests  authorisation  for 
each  transaction.  This  is  most 
suitable  for  businesses  where 
higher-value  transactions  ar  e  the 
norm. 

Off-line  terminals  collect  trans- 
action data  and  poll  it  at  the  end  of 
the  day,  but  can  seek  authorisa- 
tion when  needed.  They  are  more 
suitable  for'  high-volume,  lower- 
value  transactions. 

Debit  card  processing  charges 
ar  e  likely  to  be  lower  than  those  of 
credit  cards.  Debit  card  service 
charges  are  based  on  a  Hat  fee, 
unlike  credit  cards  where  a  per- 
centage is  charged.  According  to 
Barclays  Merchant  Services, 
which  processes  transactions  for 
retailer's,  the  average  charge  for  a 
debit  card  negotiation  is  16.4p, 
compared  with  1.6  per  cent  on 
credit  cards. 

However,  rates  can  vary  consid- 
erably, according  to  the  retailer's 
volume  of  business,  the  value  of 
transactions,  the  type  of  sector 
and  the  risk  of  fraud.  Credit  card 
fees  can  be  as  high  as  4.5  per  cent. 
For  debit  cards,  acquirers  can 
charge  as  much  as  98p,  but  this  is 
relatively  rare;  in  most  cases  hav- 
ing a  debit  card  transaction 
processed  is  cheaper  than  paying 
a  cheque  into  a  bank. 

There  is  a  lower  limit  for  charges 
-  around  1.1  per  cent  for  credit 
cards  -  due  the  interchange  fee,  the 
part  of  the  char  ge  which  is  handed 
on  ti)  the  card 

Debit  cards 


account  for  more 
retail  purchases 
than  credit  cards 
or  cheques 


issuer,  which  the 
acquirer,  rather 
than  the  retailer, 
negotiates. 

The  merchant 
acquirer  busi- 
ness is  largely 
competitive,  so 
it  is  worthwhile 
shopping 
ar  ound  for  com- 
petitive quotes. 
It  may  also  be 
worth  checking  whether  a  deal  is 
available  through  a  trade  assi  icia 
tion  or  buying  group. 

Businesses  are  increasingly 
using,  as  well  as  accepting,  plas- 
tic. Company  purchasing  cards 
simplify  the  sale  and  purchase  of 
business  supplies,  improving 
cashflow  and  -  just  as  in  the  retail 
sector  -  enabling  suppliers  to 
trade  with  unknown  customers 
with  confidence. 
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Mrs  Lloyd 
netsS13.5m 
in  share  sale 


Marilyn  Lloyd,  wile  of  rounder 
and  chairman  <>f  Lloyds  Chem- 
ists, Allen  Lloyd,  has  sold  hei 
entire  three  million  shareholding 
in  the  company  for  £13.5  million. 

The  shares  were  sold  at  450p, 
well  below  the  juices  offered  by 
holh  ( iehe  and  I  nichem,  the  two 
companies  competing  to  take 
over  Lloyds. 

The  company  says  Mrs  Lloyd  has 
disposed  of  her  stake  "solely  with 
t  he  view  to  diversifying  her  assets". 

Mr  Lloyd,  who  owns  6.1m 
shares,  has  said  he  will  retain  his 
holding  until  alter  the  Monopo- 
lies and  Mergers  Commission 
completes  its  investigation  into 
the  rival  takeover  bids.  The  MMC 
is  expected  to  report  in  July. 

There  has  been  some  surprise 
in  the  City  at  the  price  at  which 
Mrs  Lloyd  sold  out,  as  well  as  the 
timing. 


New  JIC  rates 
from  April  '96 


The  National  loin!  Industrial 
Council  for  Retail  Pharmacy  has 
decided  thai  its  salary  scales  for 
pharmacy  managers  and  phai  ma 
cists    are    unrepresentative  of 

those  actually  paid  and  si  Id 

therefore  be  withdrawn. 

The  ( 'ouncil  has  recommended 
a  2.7  per  cent  rise  on  ils  L995 
agreement  lor  shop  assistants 
and  dispensing  assistants.  A 
S3. 20  a  week  increase  raises  the 
minimum  for  shop  assistants  in 
the  provinces  from  ,S1I.S.(>2  a 
week  to.S  121.82. 

The  special  relief  rate,  where 
diffic  ulties  are  being  faced  by  a 
pharmacy  employer  providing  an 
essential  service,  has  been  lifted 
to  a  combined  NHS  and  counter 
turnover  of  £4,985. 

The  rates  are  a  contractual 
minimum    for    stall  employed 


prior  to  April,  1995,  and  the 
agreement  is  being  continued  as 
a  useful  guide  for  employers  and 
trades  unions. 

National  Joint  Industrial 
Council  for  Retail  Pharmacy 
minimum  weekly  rates  of 
wages  from  April  8, 1996 

Dispensing  assistants 


Age 

London 

Provincial 

20 

£133.06 

£132.29 

21 

£136.48 

£135.66 

Shop  assistants 

Age 

London 

Provincial 

16 

£79.56 

£79.17 

17 

£91.83 

£91  36 

18 

£104.01 

£103  54 

19 

£122.36 

£121.82 

Flotation  of  Vanguard  Medica  Group 


Dealing  was  expected  to  begin 
on  May  9  in  1 1  million  ordinary 
shares  of  the  Vanguard  Medica 
Group  on  the  London  Stock 
Exchange.  At  the  placing  price  of 
450p  per  share,  the  company  will 
be  capitalised  at  Sill. 5  million. 
The  proceeds  will  be  used  pri- 


marily to  fund  development  of 
existing  compounds  and  to  ac- 
quire new  ones. 

The  biopharmaceutical  group, 
established  in  l!)l)l,  is  building  a 
portfolio  of  new  drug  candidates 
through  in-licensing  and  collabo- 
rative agreements. 


Merck  sees  Seven  Seas 
as  UK  base  for  growth 


Hanson  has  sold  Seven  Seas  to 
the  Merck  Group  of  Darmstadt, 
Germany,  for  £150  million. 

Seven  Seas'  managing  director, 
Clive   Dixon,   comments:  "We 
shall  continue  to  be  based  in 
Hull,  where  most 
our  products  are 
manufactured." 

Merck  has  not 
previously  had  a 
base  for  OTC 
sales  in  the  UK 
and  sees  the  purchase  as  an 
opportunity  for  expansion. 

The  company's  comment  from 
Germany  last  week  was  that  the 
move  "closes  the  last  significant 
gap  in  Europe".  With  the  acquisi- 
tion,  it  will  have  European  self- 
medication  sales  of  some 
DM360m. 

Merck  already  markets  a  range 


... 


Seven 
Seas 


of  vitamins,  skin  care  products 
and  over  the  counter  medicines, 
including  a  cough  and  cold 
preparation,  and  a  chewable 
antacid  product  launched  in 
l!t!);">.  In  recent  months,  it  bought 
Monot,  a  French 
herbal  products 
company. 

Seven  Seas  em- 
ploys more  than 
400  people  and  has 
around  30  per  cent 
of  the  UK  market  for  vitamins  and 
mineral  supplements  It  was 
acquired  by  Hanson  in  1986  as  pari 
of  the  Imperial  Group.  In  the  year 
to  September  30,  1995,  it  had  sales 
of£59.3m. 

The  sale  takes  the  total 
amount  realised  by  Hanson 
through  the  group's  disposals  to 
£2.5  billion. 


second  biggest 
export  earner 

The  British  pharmaceutical  trade1 
was  second  only  to  the  oil  indus- 
try as  a  net  contributor  to  the  UK 
economy  in  1995,  according  to 
final  figures  from  the  Association 
of  the  British  Pharmaceutical 
Industry. 

Exports  of  pharmaceuticals 
were  worth  5  1,935  million,  com- 
pared with  £4, 004m  in  1994,  while 
imports  stood  at  ,S2,X()2m 
(£2,304m  in  1994). 

Dr  Trevor  Jones,  director  gen- 
eral of  the  ABPI,  says  the  figures 
showed  the  enormous  contribu- 
tion the  industry  made  "towards 
the  wealth  -  as  well  as  the  health 
-  of  the  nation  when  given  the 
scope  to  develop  the  long-term 
strategies  essential  in  a  research- 
based  industry. 

"The  benefit  to  Britain's  econ- 
omy in  jobs,  foreign  earnings  and 
tax  revenues  is  also  worth  £2  bil- 
lion a  year." 

Dr  Jones,  however,  warns  that 
imports  are  growing  almost  as 
fast  as  exports.  It  is  vital  that  any 
G<  (vernment ,  of  whatever  persua- 
sion, continues  to  provide  a  sta- 
ble environment,  he  says. 

There  was  a  57  per  cent  jump  in 
the  trade  surplus  with  the  US  and 
exports  to  the  EU  rose  38  per  cent 
to  £2, 592m.  Exports  to  Australia 
rose  by  68  per  cent. 


EU  probes  merger 

The  European  Commission  has 
begun  a  four  month  investigation 
into  the  proposed  £24  billion 
Ciba-Geigy/Sandoz  merger. 
Shareholders  of  both  companies 
approved  the  move  which  would 
create  Novartis,  the  world's 
second  largest  pharmaceutical 
company.  Novartis  would  have 
annual  sales  of  £14.5bn, 
surpassing  Merck  and  ranking 
just  behind  Glaxo  Wellcome. 

Boots' pharmacies  abroad? 

News  stories  in  Marketing 
magazine  and  the  Sunday  Times 
suggesting  that  Boots  is  looking 
at  setting  up  its  own  international 
chain  of  pharmacy  outlets  have 
been  described  by  the  company 
as  "purely  speculative '.  A  Boots' 
spokesman  did  not  want  to  add 
anything.  The  Marketing  article 
suggests  that  the  lucrative 
German  market  is  likely  to  be  the 
first  considered. 


Eight  out  of  ten  UK  small 
businesses  trade  solely  within 
the  UK.  Yet  they  face  an 
increasing  threat  from  foreign 
suppliers  competing  in  the 
domestic  market.  By  not 
considering  trading  overseas 
they  may  be  limiting  their 
competitiveness  and  potential  for 
growth,  says  Barclays  Bank, 
which  has  researched  the  topic 
and  produced  a  guide  on 
importing  and  exporting. 


Government  ministers 
considering  new  regulations 
which  affect  business  will  have 
to  personally  certify  that  they 
have  read  a  cost  assessment 
before  giving  the  go-ahead  and 
that  the  benefits  justify  the  costs, 
minister  for  deregulation  Roger 
Freeman  confirmed  last  week. 


As  many  as  four  million  shoppers 
reject  shops  without  National 
Lottery  terminals,  claims  market 
analyst  Mintel.  Paul  Rickard, 
head  of  research  at  Mintel,  says: 
"This  is  most  acute  for  small 
retailers,  and  is  creating  two  tiers 
of  trading  -  those  with  terminals 
who  enjoy  the  benefits  of  extra 
shop  traffic  and  incremental 
profits,  and  those  without ..." 

SB's  injunction 

Smithkline  Seecham  has  been 
granted  an  interlocutory  injunction 
by  the  UK  High  Court  to  prevent 
Norton  Healthcare  from  importing 
a  generic  version  of  SB's 
antibiotic,  Augmentin.  The  case  is 
expected  to  come  to  trial  in  July. 
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Pharmacists  gain  from  Revenue's 
tax  ruling  on  insurance  premiums 


Community  pharmacists  will  be 
obtaining  lax  repayments,  in 
some  cases  substantial,  follow- 
ing a  recent  ruling  by  the  Inland 
Revenue.  They  can  now  set 
insurance  premiums  to  cover  the 
cost  of  taking  on  a  locum  against 
profits. 

The  new  rules  will  apply  to  all 
accounting  periods  starting  i  in  or 
before  October  1 ,  L996,  as  well  as 
to  accounting  periods  before 
then  where  the  profits  have  not 
been  agreed  and  where  the 
assessments  have  not  become 
final.  1  nder  the  error  or  mistake 
provisions,  it  will  be  possible  to 
go  back  six  years  to  obtain  repay- 
ment of  tax  on  the  premiums.  Bui 
there  will  be  no  need  to  make  a 
retrospective  claim  unless  it  is  to 
the  pharmacist's  benefil 

In  the  past,  the  Revenue  has 


COMING  EVENTS 


SUNDAY,  MAY  12 

Oxfordshire  Branch,  RPSGB 

Morning  loin  "I  the  <  >xford 
Botanic  Garden  conducted  by 
the  Horti  Pmefectus,  Timothy 
Walker,  starting  at  1 1.00am, 
followed  by  lunch. 

TUESDAY,  MAY  14 

Oxfordshire  Branch,  RPSGB 

Green  College,  7.30  for  8.00pm, 
annual  general  meeting, 
preceded  by  a  review  of 
Antihistamine  therapy'  by  Julian 
Madden. 

Proteus  makes 
S9.5m  cash  call 

Proteus  International,  the  com- 
putet modelling  and  drug  design 
company,  has  laised  S9.45  mil- 
lion in  a  two  lor  three  rights 
issue  al  l">p  per  share. 

The  issue  has  been  fully 
underwritten  by  Henry  Ans- 
bacher.  Tether  &  Greenwood  is 
I  he  broker. 

Proteus  has  entered  into  a 
licence  agreement  with  Enfer 
Scientific  to  develop  and  mat  kel 
Proteus'  post-mortem  BSE  diag- 
nostic tesl  in  Ireland,  the 
Benelux  countries,  Germany 
and  fiance.  A  global  licence 
agreement  has  also  been  con- 
cluded with  Janssen  Pharma- 
ceutica  for  the  group's  GnRH 
immunocastration  vaccine  for 
use  in  animals. 


taken  the  view  that  premiums 
and  benefits  under  policies  taken 
out  to  indemnify  professionals 
against  the  costs  of  taking  on  a 
locum  or  other  practice  ex- 
penses m  (he  evenl  of  their  ill- 
ness or  incapacity  should  not  be 
allowable  against  profits. 

The  rules  will  apply  if  a  person 
is  obliged  to  take  out  such  insur- 
ance, whether  because  of  profes- 
sional requirements  or  NHS  regu- 
lations, or  does  so  out  of  com- 
mercial prudence. 

However,  some  policies  also 
include  insurance  againsl  the 
cost  of  medical  treatment  foi  the 
policyholder  and  only  the  part  of 
the  premium  relating  to  practice 
expenses  will  qualify  as  tax 
deductible.  Receipts  when  using 
a  locum  will  become  taxable. 

Explaining   how   the  ruling 


The  generics  market  in  Europe 
could  grow  by  more  than  75  per 
cenl  over  the  next  decade  to 
reach  a  value  of  $14.7  billion  by 
1^005,  with  generics  approaching 
1(1  per  cenl  of  the  total  prescrip- 
tion market,  according  to  PRO- 
MAR  International.  In  'Generics 
in  Europe  120(15',  it  argues  I  hat  I  he 
involvement  of  doctors  in  budget 
management  will  be  one  of  the 
most  powerful  tools  in  encourag- 
ing the  use  of  generic  products. 

North  American  generics  man- 
ufacturers are  also  likely  to  stim- 
ulate growth  of  the  European 
market  as  their  own  market 
reaches  saturation  point. 

Major  generics  activity  in 
fiance  and  Italy  by  companies 
such  as  Gehe,  Rhone-Poulenc 
Rorer,  Hexal  and  Merck  can  be 
taken  as  an  indication  of  the  size 
lo  which  these  generic  markets 


came  about,  Derek  Allen,  direc- 
tor of  taxation  at  the  Institute  of 
Chartered  Accountants  of  Scot- 
land, explains  that  "it  all  began 
with  doctors".  A  number  of 
accountants  in  the  Institute 
raised  the  issue  in  the  context  of 
othei  health  professionals  and  it 
was  taken  up  centrally  by  look- 
ing at  judicial  precedents. 

Alex  Mel  )i  »ugall,  convener  of 
the  Institute's  taxation  practices 
committee,  says:  "We  are  pleased 
that  the  Inland  Revenue  has 
accepted  our  argument.  We 
couldn't  see  any  reason  why 
what  are  legitimate  business 
expenses  for  pharmacists  should 
not  be  allowable  against  tax." 
Prior  lo  the  agreement,  accep- 
tance of  insurance  premiums  by- 
local  tax  inspectors  was  "by  no 
means  universal",  he  adds. 

Former  Crookes 
Healthcare  executive 
faces  theft  charges 

Kevin  Wilson,  former  managing 
director  of  Crookes  Healthcare, 
is  to  appear  at  Nottingham  Magis- 
trates Court  on  August  1  for  com- 
mittal proceedings. 

He  faces  charges  of  conspiracy 
to  defraud,  and  several  charges  of 
theft  and  false  accounting. 

Mr  Wilson  (pictured  left  )  left 
( 'rookes  in  June,  1993. 


are  expected  to  grow  in  the  near 
future.  The  impact  of  this  rapid 
growth  will  be  fell  by  both  gener- 
ics and  branded  manufacturers. 

For  the  generics  industry,  pres- 
sures to  compete  w  ill  lead  lo  indus- 
try concentration  and  to  the  emer- 
gence of  pan-European  players, 
predicts  PROMAR. 

Because  of  the  substantial 
lineal  laced  by  branded  manu- 
facturers, lifecycle  management 
should  become  a  central  feature 
of  every  brand  company's  plan- 
ning process.  This  will  have  to 
incorporate  everything  from 
R&D  activity  to  rejuvenate  the 
portfolio,  to  Rx  to  ( )TC  switches 
where  appropriate  to  maintain 
revenues  after  product  exclusiv- 
ity is  lost. 

'Generics  in  Europe  2005'  by 
PROMAR  International,  S7,500. 
Tel:  01635  46112. 


Medic  Herb  distribution 

Following  the  purchase  of  Medic 
Herb  (UK)  by  Lichtwer  Pharma 
(UK),  it  has  been  agreed  that  the 
Kallo  Group  will  continue  to  be 
responsible  for  storage, 
distribution  and  sales  pertaining 
to  Medic  Herb  products.  Lichtwer 
will  be  responsible  for  overall 
marketing  of  the  range. 

Zeneca's  US  patent 

Zeneca  has  defeated  a  challenge 
from  Canadian  group  Novopharm 
to  its  US  patent  on  tamoxifen, 
marketed  as  Nolvadex.  It  has 
won  the  first  round  in  the  district 
court  for  Maryland  to  prevent 
generic  versions  being 
marketed. 

Tudor  back  in  market 

Tudor  Photographic  is  re-entering 
the  camera  market  by  supplying 
Advanced  Photo  System  film  and 
cameras,  including  Fuji's  APS 
films,  Fotonex  APS  cameras, 
Nikon's  Nuvis  and  Minolta's 
Vectis  APS  camera  ranges. 


Smithkline  Beecham  is  investing 
£80  million  in  a  vaccine  R&D  site 
at  its  headquarters  in  Rixensart, 
Belgium.  Jean  Stephenne,  senior 
vice  president  at  SB  Biologicals, 
says:  "This  investment 
guarantees  that  we  can  meet 
demand  for  increasing  volumes, 
while  maintaining  high  standards 
of  quality  and  consistency." 

Chiroscience  goes  it  alone 

Chiroscience  Group,  the 
Cambridge-based  biotechnology 
company,  has  withdrawn  from  its 
alliance  with  Pharmacia  & 
Upjohn  to  develop  and  market 
levobupivacaine,  the  long-acting 
local  anaesthetic.  Over  the  next 
three  years,  the  company  expects 
to  invest  £12  million  in 
developing  the  product. 

L'Oreal/Laura  Ashley  link 

Laura  Ashley  has  signed  a 
licensing  agreement  with  L'Oreal, 
the  cosmetics  and  fragrance 
house,  which  will  involve  the 
development  and  marketing  of 
exclusive  fragrances,  toiletries 
and  skin  care  products  to  be  sold 
under  the  Laura  Ashley  brand 
name. 

Ethical  agreement 

Ethical  Holdings  has  signed  an 
agreement  with  the  Canadian- 
based  Drug  Royalty  Corporation 
for  the  acquisition  by  Ethical  of 
royalty  interests  and  product 
rights  previously  granted  to  Drug 
Royalty  for  a  number  of  key 
products  in  Ethical  s  portfolio. 


European  generics  boom  predicted 
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Classified 


Appointments  £25  P.S.C.C  +  VAT  minimum  3x1 
Genera]  Classified  £23  P.S.C.C.  +  VA'I  minimum  3x2 
Box  Numbers  LI 2.0(1  extra.  Available  on  request. 
Copy  date  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  lOam  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  Lucy  Reynolds  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC.  Sovereign  Way,  Tollbridge,  Kent  TN°  1  KW 
Tel:  01732  377222  Internet:  http://www.dotpharmaey.eom/. 
ALL  MAJOR  CRFDIT  C  ARDS  ACCEPTED 


VISA 


LONDON  SE15 

We  require  an  enthusiastic  manager  for  a 
pharmacy  close  to  a  GP  health  centre.  You 
should  be  keen  on  patient  counselling  and 
professional  development,  but  also 
understand  the  commercial  reahtv  of  the 
NHS. 

We  can  offer: 

■  4/5  day  week,  alternate  Saturdays 

■  Experienced  staff:  dispenser  and 
counter  assistant 

■  Support  for  professional 
development 

■  Salary  by  negotiation 

If  you  fit  the  bill  please  contact 
Tony  De  Souza 
Tel:  01634  232079  (day) 
Please  leave  a  message 
or  0973  703120  (evenings). 


HIGHAMS  PARK 
LONDON  E4 

>harmacist  Manager  or  long-term  locun 
required  for  an  easily  run  pharmacy. 

Minimum  paperwork, 
Also  locum  required  Bethnal  (ireen, 

London  F2  (near  tube) 
Please  telephone  01376  5200S2  or 
01763  248440  any  time 


SMETHWICK, 
BIRMINGHAM 

Branch  manager  required.  Newly 
qualified  considered.  Training 
provided,  good  supporting  staff.  Five 
days  per  week.  Monday  to  Friday. 
Modem  pharmacy.  Salary  £24,000 
plus. 

Please  contact  K.  H.  Fakir, 
MRPharmS,  telephone  0121  440  1642 
or  0121  434  4022. 


WORCESTER 

Enthusiastic  Pharmacist  required 
for  a  new  community  pharmacy. 
Excellent  salary  and  supporting 
staff.  Locums  also  required 

Telephone  01905  23822  or 
0190S  458104  (after  7pm) 


IPSWICH 

Pharmacist  manager  required  for  rhis 

busy  well  fitted  branch.  39  hour. 
S  day  week.  Excellent  supporting  staff. 
Lunchume  closing.  Rota  one  week  in  six. 

Please  apply  to  J.  McDonald, 
Superintendent  Pharmacist,  Ipswich  and 
Norwich  Co-op  Society. 
Tel:  01473  230303. 


APPOINTMENTS 


Pharmacists  Required 

Part-time  -  3  or  4  day  week 

Full-time  -  5  day  week 
Both  positions  must  include 
Saturdays,  3-4  weeks  holiday, 
good  supporting  staff,  minimum 
paperwork,  family  run  business. 

Apply  with  C.V.  lo 

Mrs  N  Gough,  Unit  3  The  Courtyard, 
Thrush  Road,  Porkstone, 
Poole  BH1 2  4NP,  Bournemouth 


Bournemouth  Area 

Enthusiastic  pharmacist  required  to  join 

our  team  in  a  friendly,  family  run 
business,  with  excellent  supporting  staff 
in  all  four  shops.  Good  salary  & 
prospects  for  right  applicant. 
Please  telephone  01202  428524  (days) 
or  01425  474668  (after  7pm) 


DURHAM  CITY 

Part  lime  or  Pull  time  Pharmacist 
required  for  well  established  residential 
area.  Excellent  supporting  staff. 
No  late  nights.  Good  Salary 

0191  384  7708  (9-6  wk  days) 
0191  386  0566  (after  6pm  &  weekends) 


AGENTS 


HALIFAX 

Manager  required  for  newly  refitted 

branch  pharmacy.  Excellent 
supporting  stall  and  no  rotas.  Top 
salary  package  and  bonuses. 
Telephone  C  olin  Parker  on 
01422  372108  during  working  hours  or 
01137  835163  at  any  other  time. 


PHARMACIST  POST 
EAST  LONDON 

For  a  well  established  community 
pharmacy 

*  Minimum  Paper  Work 
+  Good  Working  Hours 
+  Friendly  Atmosphere 
+  Salary  Negotiable 

Contact  R.  Patel 

Tel:  0181  558  7741 


AGENTS  REQUIRED 

Due  to  reduction  of  area  sizes  Agents  required  to  sell 
Chemists  Sundries  in  the  following  areas 

1.  Surrey,  Kent,  East  Sussex,  Berkshire, 

Middlesex. 
2  West  Midlands 
3.  North  of  England 
4  Scotland 

Experience  in  calling  on  retail  Pharmacies  an  advantage  but 
not  essential  Please  apply  in  writing  with  full  details  to 
Mrs  K  Pegler,  Dolphin  Munday  Sundries  Ltd, 
283  Westward  Road,  Ebley,  Stroud,  Gloucestershire  GL5  4TN 


Long-Term  Manager 
Pharmacist  required  in  the 
Ascot/Basingstoke/Reading 
areas. 
Ring  Mr  Sarna  on 
01344  22818  or  01256  782381 


AGENTS  WANTED 
England,  Wales  &  Ireland 

OTC  Topical  lotion.  Great  story  with  proven  track  record.  20% 
commission.  No  stockholding.  For  further  details  contact 
Graeme  Scott,  21  Macadam  Place,  South  Newmoor,  Irvine,  Ayrshire. 
Tel:  0 1  294  2 1 595  I .  Fax:  0 1  294  22 1 600 


LOCUMS 


Enthusiastic  pharmacists 
required  for  easy-run 
pharmacies.  Excellent  salary  & 
supporting  staff. 
Tel:  0151  260  3222  or 
0151  604  1118  (evenings) 


Long  term  Locum/Pharmacy 
Manager  required  for  small 
chain.  Newly  registered 
welcome.  Minimum  paperwork. 
Good  supporting  staff.  Contact 
Mr  J  Patel  01922  721660 


Long  term  locum  wanted 

for  Catford  SE6. 
Easy  hours  9  to  5.30prn. 

Mon,  Tues,  Weds. 
Start  beginning  of  June. 
Ring  Mr  Verdi 

0171-231  2647 
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LOCUMS 


BUSINESS  WANTED 


We  have  over  5,000  pharmacists 
registered  PLUS  experience  of 
handling  over  250,000  booking 
NATIONWIDE! 

OUR  SERVICE 

•  Provided  by  experienced  staff. 

•  Locum  bone-fides  checked. 

•  A  mobile  &  motivated  locum  p 

•  NATIONWIDE  COVERAGE 

•  Pharmacist  staff  to  deal  with' 
technical  Issues. 

LEAVE  THE  WORRY  TO 


BitouMqkoM  0121-233  0233 
NweeitfU  0191-2330506 
Mcncfafa  0161-766  4013 
Clt&ffuM  0114-2699  937 
Edidwtqk  0131-229  0900 
CaKdlf(  01222549174 
Lmdm  01892  515963 
East&i  01392422244 


SELF-EMPLOYED 
LOCUMS 

*  Are  you  familiar  with  self- 
assessment'  rules  starting  from 
April  1996? 

*  Qualified  Accountant  provides 
a  full  accountancy/tax  service 
for  reasonable  rates. 

Tel:  0181  908  5006 


LOCUMS 

urgently  required  in  South 
Wales  and  Bristol  area. 
Contact: 
Capital  Support 

Services 
Tel:  01222  540940 
Fax:  01222  549185 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

(01423)  508172 

An  ever  increasing  number  of  pharmacists  are 
placing  the  sale  of  what  is  for  many  their  most 
valuable  asset  in  the  hands  of  ourselves  and  reaping 
the  rewards.  If  you  are  thinking  of  selling,  why  not 
share  in  our  success. 

Contact  Andrew  Calder  now  in  confidence 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  35%+VAT+POSTAGE  - 

Provera  400mg  tabs  (exp  9/96),  Trail- 
date  400mg  (exp  9/96)  Hygroton 
50mg,  Keflex  250mg  +  500mg  caps. 
Trade  less  50%  •  Orudis  50mg  caps, 
Sectral  200mg  caps.  Tel:  0181-672 
6116. 

TRADE  LESS  30%+VAT  11!  Simpla 
S4  340805,  2x370817,  10  Uriplaii  D5L, 
lxD5M,  lxD525,  Surgicare  S262x2, 
S272xl,  S353x2,  S100x2,  Britaject 
20mg/2ml  21x5,  3  x  Metrodin  150 
(exp  12/96).  Tel:  01554  772156. 

TRADE  LESS  25%+  VAT  -  Senyprex 
caps  66  ( exp  8/97),  Surgicare  system 
2  45mm  S241  1  box  of  10,  Imferon  2nd 
ampoules  21  (exp  6/96,  Betim  tabs 
100  (exp  4/99),  Fabahistin  110  (exp 
12/97),  Uniroid  HC  supp  24  (exp 
5/97),  Minodiab  2.5mg  60  (exp  3/97), 


Uniroid  HC  oint  1  (exp  6/97)).  Tel: 
0116  2668548. 

TRADE  LESS  25%+VAT+POSTAGE  - 
1x100  Megace  40mg,  1x28  Norval 
30mg,  1x84  Rylhmodan  caps  lOOmg, 
1x60  Nuelin  SA  175mg,  1x28 
Eucardic  12.5mg,  1x100  Cortistab 
25mg,  5x28  Euglucon  2.r>mg,  1x60 
Ponderax  pa  caps,  1x50  Kloref,  2x  100 
Allegron  25mg,  and  many  others.  Tel: 
0181-903  8502. 

TRADE  LESS  30%+VAT  -  157 
Cymevene  250mg  (exp  11/96),  180 
Caved  S,  80  Pyrogastrone  Tabs,  140 
Tegretol  400mg,  65  Sectral  200,  1x10 
Hypnovel  lOmg.  Tel:  01223  246535. 

TRADE  LESS  20%+VAT+POSTAGE  - 
106  Distaclor  250mg,  100  Distamine 
250mg,  28  Unipine  XL  30mg,  7  Efexor 
37.5.  Tel:  01963  250259. 

TRADE  LESS  50%+VAT  -  200  Hex- 
opal  tabs  500mg  ( 12/96),  220  Suscard 
Buccal  lmg  (exp  8/96),  112Trandate 


Moss  Chemists  are  a  subsidiary  of  Unichem  PLC,  controlled 
by  Pharmacists  with  a  positive  professional  approach.  We 
are  expanding  rapidly  and  wish  to  hear  of  pharmacies  or 
groups  of  pharmacies  for  sale  throughout  the  U.K.  with  a 
minimum  turnover  of  £500,000. 
Freeholds  purchased.  Please  write  or  telephone: 

Mr  M.  C.  Bayly,  Development  Director 
Moss  Chemists 
Fern  Grove,  Feltham, 
Middlesex  TW14  9BD 
Tel  No:  0181  890  9333 


MOSS 

CHEMISTS 


COMPUTER  SYSTEMS 


Alchemist  3000  PMR 

dispensary  system 
NEW  VERSION  !!!!!! 

Prophet  2000  EPOS 
Intelligent  till  system 
Transform  your  business 


All 

Net-  Workable 


We  use  our 
engineers 


We  deliver  & 
install  FREE 


CHEMTEC  SYSTEMS  LTD. 

The  Old  Police  Station,  Golden  hill,  Leyland  PR5  2NN 
Tel  (01 772)  622839 fAX  (01 772)  6228  79 


tabs  200mg  (exp  7/98),  454  Nozinan 
tabs  25mg  (exp  7/96),  91  Midrid  caps 
(exp  6/96),  56  Maxolon  SR  caps  15mg 
(exp  11/96),  and  many  others.  Tel: 
01704  872173. 
TRADE  LESS  30%+VAT  -  50ms 
Sandimmun  solution  (exp  6/97), 
10xl5g  Gramigel  (exp  11/97),  100 
Retrovir  (exp  10/96),  50x1 0ml  parv- 
olex  amps  (exp  12/96),  500  Keflex 
caps  500mg  (exp  8/97),  600  Aldactone 
lOOmg  (exp  11/97),  50xl.2g  Aug- 
ments amps  (exp  9/97).  Tel:  0191  252 
0253. 

TRADE  LESS  25%+VAT  -  Suprefact 
spray,  Dyazide  tabs.  Cyproterone 
50mgS20  for  56.  Tel:  01582  21760. 

TRADE  LESS  25%+VAT  -  Sandimmun 
152  x  25mg,  18  x  50mg,  115  x  lOOmg. 
Tel:  01222  578419. 

TRADE  LESS  40%+VAT  -  6x10ml 


Hypurin  isophane  insulin,  10  Hypurin 
neutral  insulin,  Actrapid  pen  5x3ml 
lOOiu.  Tel:  0181-592  4904. 

TRADE  LESS  25%+VAT  -  Suprecur 
nasal  spray,  Suprefact  nasal  spray. 
Tel:  01708  524015. 

TRADE  LESS  50%  -  Rimmal  Clear- 
ance, mint  condition,  free  stand  if 
required.  Tel:  01462  742250. 

TRADE  LESS  25%+VAT  -  Lederfen 
300mg  caps,  Bromocriptine  2.5mg, 
Sorbitrate  lOmg  tabs,  Betagan  drops, 
Efamast  40mg  caps,  Provera  lOmg 
tabs,  Danol  200mg  caps,  Betnovate 
Lotion.  Tel:  01766830437. 

TRADE  LESS  50%+VAT  -  22x60  tabs 
Cyklokapron  (exp  2000).  Tel:  01753 
882700. 

TRADE  LESS  50%+VAT  -  1x50ml 
Neoral  sol  (exp  6/96),  3x8  Estraderm 
25  PI  (exp  6/96),  3x56  Surgam  300mg 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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COMPUTER  SYSTEMS 


PRODUCTS  AND  SERVICES 


DISPENSING  PROFITS 


Increase  Profitability 
Enhance  Customer  Care 
Increase  Staff  Motivation 
Improve  Communication 
Improve  Efficiency 
Slash  Workloads 
Provide  Professional  Practice  Image 
Increase  Flexibility 


I 


WITH 


PACE  {Seta 


□Jtjpmr  I 


Professional 
Dispensing  Systems  for 
Professional  Pharmacists 

FOR  DETAILS 
AND/OR  A  FREE  DEMONSTRATION: 

Tel:  0161  9417011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM,  WA14 1AR 


PRODUCTS  AND  SERVICES 


NOW  YOU'VE  SEEN  IT! 


You  too  can  be  OUT  ON  TOP  by  selling  this 
very  useful  multi-purpose  terry-towelling 
turban  which  no  doubt  you've  been  asked  for 
many  times  by  Chemotherapy  patients  or 
even  those  people  who  just  want  something 
to  wear  in  the  bath  or  shower,  while 
swimming  or  sun-bathing. 

Already  being  sold  very  successfully  by  many  Chemists 
and  Druggists,  now  available  at  a  very  competitive 
wholesale  price. 

Please  telephone  August  Designs  on  01652  659956  or 
FAX  01652  652495  for  details  and  quotation.  Fast,  efficient 
service. 


ATUL  SHAH  SOLICITORS 

TEL:  0181  863  9001 

FOR  CONVEYANCING  WORK 
AND  ALL  YOUR  LEGAL  ADVICE 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


(exp  8/98),  1x28  Tildiem  LA  300mg 
(exp  6/9G),  0x20  Atrovent  UDV  lml 
(exp  10/90).  2  Cromogen  inh  (exp 
7/96),  1x120  Opilon  tabs  -lOnig  (exp 
6/96).  Tel:  01253  852376. 
TRADE  LESS  50%+VAT+POSTAGE  - 
50  Buchanan  laryng  protectors,  40 
Hirst  stoma  bibs,  13  Roferon-A 
3miu/ml  (exp  8/97),  7x20  Ventolin 
neb  5mg  (exp  5/97).  Tel:  0181  301 
2621. 

TRADE  LESS  50%+VAT  -  7x5 Tegretol 
125mg  suppositories  (exp  3/9T),  3x5 
Tegretol  250  mg  suppositories  (exp 
2/97).  Tel:  01232  611544. 

TRADE  LESS  50%+VAT+POSTAGE  - 
2x20  Pulmicort  respules  0.25mg/ml. 
Trade  less  30%+VAT+P&P  •  10 
Epanutin  parenteral,  200  Farlutal 
lOOmg.  Tel:  0181  785  3016 

TRADE  LESS  30%+VAT+POSTAGE- 
28  Lasilactone  (exp  8/96),  1 12  Cele- 
vac  (exp  7/98),  56  Naprosyn  (exp 


11/96),  56  Gastrobid  (exp  10/96),  140 
lx>derfen  300  (exp  6/97),  60  Cedocard 
(exp  9/99),  97  Cedocard  retard  20 
(exp  6/97),  204  Moducren  (exp  6/97), 
90  Adizem  XL  (exp  10/96).  Tel:  0116 
266  8548. 

TRADE  LESS  20%+VAT  -  10  Roferon 
2000,  10  Recomien  1000.  5x3nils 
Humaject  M3,  20  Comfeel  plus.  10cm 
31 10, 30  Comfeel  Alginate  10cm  3710 
Tel:  01305  786073. 

TRADE  LESS  30%+VAT  -  3  Varidase 
combi-pack  (exp  8/96),  5  Diprosone 
oint  30g  (exp  3/00),  Atrovent  aero- 
caps  40mcg  (exp  7/96),  190  Cyprostat 
50mg  (3/99)  53  Cyprostat  lOOmg  (exp 
1/98)  267  Loniten  5mg  (exp  6/98).  Tel: 
01386  446244 

TRADE  LESS  40%+VAT+POSTAGE  - 
Bronchodil  inhaler  (exp  10/96),  5x50 
Glucostix  (exp  6/96),  80  Aspav  (exp 
12/96),  14  Pepcid  20mg  (exp  3/96),  16 
Coloplast  Assure  uro  bags  2550.  63 


Philips  Dental  Logic 
Electric  Toothbrush  HP405 


BUY 


2 

1 


PHILIPS  DENTAL  LOGIC  SYSTEM 

DOUBLE  ACTION  BRUSHING 
SOFT  PRESSURE  SENSOR 

L(BtD§  rnrnk®  tkm§§  &®u®tr« 

To  take  advantage  of  this  offer  and/or  to  order  spare  brush  heads  please 
complete  the  order  form  below  or  phone  0181-841  4144 

MEDIELITE  PLC 

Beluue  Business  Centre  -  Units  16  fi  17,  Belvue  Road,  Northolt,  Middlesex  UB5  580 

or  Telephone/Fax  your  order  on  Telephone:  0181-841  4144  Fan:  0181-811  8390 

Name 
Address 


Postcode 

Tel 

Description 

Nett  each 

Quantity 

Total 

HP405  Electric  Toothbrush 

£29.95 

HP5924/4  Spare  Brush  Heads 

i  ■  11 

CASH  REGISTERS 


SAFES  —  BUY  DIRECT  —  PRICE  GUNS 
TsT'      TEC,  CASIO,  SAMSUNG,  FUJITSU,  SHARP,  ELITE 
^■"^jjl       BEST  POSSIBLE  PRICES  FROM  £99  95  +  VAT 
EmX      REPLACEMENT  LAMPS.  LV  DISPLAY  LIGHTING 
IMMEDIATE  DELIVERY 
LOTTERY  CASH  DRAWERS     FORGED  NOTE  DETECTORS 
LO-COST  SHOP  CCTV  -  WASTE  DISPOSAL  UNITS 

ORDERS  FREE  0800  716071 
Enquiries  01872  262228.  Fax:  262248 


G.I.G.B.  ELECTRONICS 


Tri-Minulet,  l  Influvac  (exp  6/96),  25 
Voltarol  50mg  ;.upp  (exp  1 1/06)  and 
many  others  available  Tel:  01693 
830261. 

TRADE  LESS  30%+Vai  -  62  Bonefos 
800mg,  289  Eudemine  50mg  tabs,  27 
Klaricid  500mg  tabs,  1 10  Orao  2mg, 
120  Ismelin  lOmg,  10  Uniparin  CA 
12500  units,  4  Burinex  iivj  2nig.  Tel: 
01433  772183. 


F(  )R  SALE 


AAH  LINK  LABELLING  SYSTEM  - 

286  with  PMR,  Interactions  and  tape 
streamer  Panasonic  printer  £250. 
Tel:  012S2  614650. 

RIMMEL  STOCK  -  Over  340  assorted 
pieces  including  silks.  S250+VAT.  Tel: 
0121-554  1670. 

MINI  LAB  -  Oriental  Mini  2,  print  sizes 
up  to  8x12.  processes  100  films  per 
day,  extras  available  Tel:  01703 
869820  (eve). 

LINK  PHARMACY  -  Labelling  system 
capable  of  generating  management 
reports,  patient  medication  records 
and  stock  usage  Computer  complete 
with  tape  streamer  and  modem 


Excellent  value  at  £175.00.  Tel:  0116 
288  3203. 

CASH  REGISTERS  -  Choice  of  two 
different  models,  respectively  S150 
and  S250  ono.  Tel:  David  Archer  01 14 
274  5403. 


WANTED 


MARTI NDALE  -  Any  recent  issue.  Tel: 

01903  752191. 
BIOTROL- Elite  32835,  Convatec  S312. 

S320,  S353,  Coloplast  MC574.  Hollis- 

ter  7724.  Tel:  01963  250259. 
OLD  SERIAL  PRINTER  -  Obsolete, 

condition  not  important  Needed  to 

test  software  on  RS232  port,  buy  or 

loan.  Tel:  Toni  01 14  244212 1 
EPOS    TILLS/SYSTEMS    -  Second 

hand.  Tel:  R  Patel  012:54  353582. 

ACCOMMODATION 

CALPE  -  Costa  Blanca.  Exceptionally 
well  equipped  apartment  Sea  views. 
Sleeps  4/5.  All  amenities/facilities 
nearby  English  managed.  From  only 
£S5pw  all  inclusive  Tel:  0161-281 
3073. 
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PRODUCTS  AND  SERVICES 


+  CAMRx  + 

FOCUSING  ON  THE  FUTURE 
PERSONAL  AND  VALUABLE 
SERVICE  AT  ALL  TIMES 


JOIN  THE  GROWING  BAND 
of  PEOPLE  who  INCREASE 
their  PROFITS  by  £££££'s 


1 .  A  vital  invaluable  formidable  negotiating 
base  will  pack  a  real  punch. 

2.  Group  :;iUYI»'ej }|©  VA-lii  adds  pounds  to 
your  pocket. 

3.  Our  negotiating  skills,  contacts  and  know 
how  will  bring  you  extra  savings  from 
numerous  companies. 


COULD  REVOLUTIONISE  YOUR  BUSINESS! 
54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  3ET 
TEL:  01530  510520  FAX:  01530  811590 


RING  FOR  DETAILS  ON 
FREEPHONE  0800  526074 


The  Power 
of  Multiples... 
...the  Privilege 
of  Independence 


Sod.  Cromoglycate  eye  drops 
13.5ml  POM  £1.50 

Terfenadine  60mg  OTC 
105s  45p 


Wish  to  become  a  member?     Nucare  pic 

Please  contact  us  Today.  447  Kenton  Road 

Harrov. 

Middlesex  HA3  0XY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


■fo  ©@  a  L^ADin  CHEMIST& 

mm  ™s  aa^KST  isass^  DRUGGIST 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  


Address 


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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SHOPFITTINGS 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


GROUP  4 

Cobhari 

i 

PHARMACY 
n  •  Surrey 

9  Lynx  Crescent,  Weston  Ind  Est.,  Weston-super-Mare  BS24  9DJ 

WOODSTYLp 

if  Y    SHOPFITTING   AND  DESIGN       I  J, 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


the  key  to 

solve  your  pharmacy 

iUapJjittuUf  problems 

•  comprehensive  service    •  part  or  full  refits 

•  competitive  quotations     •  free  advice  'budgets 

write/telephone:  frederick  moore,  39  cooks  meadow 
edlesborough,  beds  Iu6  2rp  fif  01525  222526 

name  &  address   


r 


=  SHOPFITTERS  = 

LANCASHIRE 

•  SPECIALIST  PHARMACY  INTERIORS  • 
•  TRADITIONAL  BESPOKE  QUALITY  • 
•  TOTAL  RETAIL  ENVIRONMENTS  • 
SHOPFITTERS  TO  DIXON  &  SPEARMAN 

DESIGN  BY  ALBERT  EWAN  OF  WELLA  (G.B.) 
AWARD  WINNING  DESIGNS. 
INITIAL  CONSULTATION  FREE 
PHONE  NOW  — IVOR  BAIRD  (DIRECTOR) 
01254  882877/884861 


YORKLIKfE 

LIMITED 

COMPLETE  PHARMACY 
SHOPFITTING  SPECIALISTS 

Design  and  Manufacture    -    Nationwide  Service 
Competitive  Prices 


»"  \\\     Nordia  House,  Seacroft  Industrial  Estate, 
Coal  Road,  Leeds  LS14  2AW 


Tel:  0113  232  3478    Fax:  0113  232  3348 


STOCKTAKERS 


Frankland  <&  Co. 

219  Harrison  Road.  Belgrave,  Leicester.  LE4  6QN 
Telephone:  (01  16)  266  5299   Facsimile  (01  16)  261  0284 
SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 

-w3<ffi?  Comprehensive 
V  WOj^  stocktaking  and     { Q  URS 

business  transfer 


Membei  ol  the  Trjdc  Valuers  InslilU 


service 


\<j\  \i  in 

V-SI  KKIIOKC  \M/  Wins 


STOCK WANTED 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons  Spare  Stoppers 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes 
Mixed  Assortments  ot  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 


WANTED 


Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.   We  try 

hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249  days.  01327  341192  Eves 
Fax:  01327  349397 


VETERINARY  SERVICES 


^VETCHEM' 

_  *m.^^K      PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

NEW!  Furexel  Horse  Wormer  Paste  -  Avermectin  Broad  Speltrum 
12/%  Special  Offer  on  20 
PHONE  FOR  DETAILS  0800  387348 

Brian  G.  Spencer  Ltd,  Common  Lane,  Fradley,  Lichfield,  Staffs  WS13  8LQ 
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ABOUTpeoole 

Drug  run  makes  history 


Ail  old  drug  run  has  led  to  a  new 
chemist  shop  being  built  in  Pick- 
ering, North  Yorkshire. 

In  fact,  all  of  the  shop's  fitt  ings 
are  salvage,  because  this  chemist 
shop  is  a  replica  constructed  in 
the  town's  Beck  Isle  Mus- 
eum of  Rural  Life. 

For  younger  readers,  a 
drug  run  is  the  bank  of 
drawers  that  held  the 
chemist's  drugs  and  reme- 
dies, and  formed  the  cen- 
trepiece of  the  shop. 

The  outsize  ding  run, 
dating  from  the  1840s,  has 
caused  storage  headaches 
since  it  left  its  original  site 
in  Allenby's  Chemist  in 
Helnisley,  Yorkshire. 

A  new  home  in  a  Thornton 
Dale  pharmacy  was  designed, 
but  the  12  feet  by  four  feet  drug 
run  would  not  fit,  so  it  went  to 


the  pharmacist  owner's  home. 
When  he  moved  house,  once 
again  the  run  proved  too  cumber- 
some, so  he  put  it  up  for  sale. 

It  was  earmarked  for  Australia, 
but  a  grant  from  the  Science 


Museum  in  London  allowed  the 
fixture  to  be  bought  by  the  Pick- 
ering museum. 

Even  the  museum  found  it  too 
big  to  keep  in  storage,  so  it  was 


decided  that  a  new  gallery,  fea- 
turing a  Victorian  chemist  shop, 
would  have  to  be  built. 

Museum  curator  Paul  Glew 
enthuses  about  the  drug  run:  "It 
is  in  beautiful  condition,  with 
glass  knobs  and  gold  pan- 
elling, and  the  drawers  are 
all  dovetails  -  all  specially 
made  " 

With  contributions  of  old 
carboys  and  shop  rounds 
and  other  fixtures  and  fit- 
tings, the  shop  is  now  one  of 
the  prize  exhibits  of  the 
museum. 

Mr  Glew  says:  "You  even 
get  a  carbolic  smell  when 
you  go  inside."  He  says  that 
the  favourite  display  for  children 
is  the  sweet  shop,  but  he  has 
noticed  that  the  children  like 
hanging  around  the  chemist 
shop,  too. 


Andalusia,  Spain,  is  the 
destination  for  pharmacist 
Michael  McMullan  and  his  wife 
this  summer,  courtesy  of  Adcock 
Ingram.  Mr  McMullan  (shown 
left)  of  P  J  McMullan  Chemists, 
Ballycastle,  co  Antrim,  has  won 
the  Lemplus  £1,000  Holiday  of 
Your  Choice'  competition  by 
correctly  answering  questions 
about  Lemplus  cold  and  flu 
capsules  and  powders.  He  was 
presented  with  £1,000  of  travel 
vouchers  by  Bob  Auld  of  Adcock 
Ingram  (UK) 


Are  you  feeling  fit?  Or  do  you 
need  some  exercise?  If  so,  you 
could  join  the  Oshwal  Pharma- 
cists (TOP)  for  their  annual  walk 
on  Sunday,  June  23. 

This  year's  sponsored  lOkm 
walk  will  start  from  the  Oshwal 
( 'entre  in  Potters  Bar,  Hertford 
shire.  Organisers  are  hoping  to 
raise  more  than  last,  year's  total 


of  512,000.  The  charities  chosen 
to  benefit  from  this  year's  effort 
are  the  British  Diabetic  Associa- 
tion, Sight  Savers  International 
and  the  Oshwal  Association  of 
the  UK. 

Anyone  interested  in  taking 
part  or  sponsoring  walkers 
should  contact  Dilip  Maroo,  sec- 
retary of  TOP,  on  0181  446  6604. 


APPOINTMENTS 


The  National  Office  of  Animal 
Health  has  elected  Brian  Clark, 
commercial  director  of  Gram- 
pian Pharmaceuticals,  as  its 
chairman;  Peter  Richards, 
Hoechst  UK,  as  vice  chairman; 
Peter  Coe,  Pfizer,  as  past-chair- 
man; and  David  Finney,  Ciba 
Agriculture,  as  treasurer. 

Joe  Ashgar  has  replaced 
Peter  Hopley  as  the  new 
regional  adviser  for  the  Col- 
lege of  Pharmacy  Practice  in 
the  Border  area. 

Jane  Lightfoot  has  been 
appointed  UK  sales  manager 
for  Pharmavita,  distributor  of 
Nourella  and  Nourkrin. 

Rupert  Hodges  has  been 
appointed  the  first  communi- 


cations director  for  the  British 
Retail  Consortium. 

Celsis  International  has 
made  Hugo  Verpeet  its  Euro- 
pean managing  director. 

Dr  Peter  Dewar  has  been 
appointed  operations  director 
at  Oxford  Asymmetry. 

Astra  US  has  elected  Jan 
Larsson  as  its  president  and 
chief  executive  officer. 

Ranbaxy  Laboratories  has 
appointed  Peter  Wittner  as  its 
UK  business  manager. 

The  new  group  marketing 
manager  (personal  care)  of 
Philips  DAP  is  Barry  Cold- 
breath,  who  also  retains  his 
position  as  divisional  publicity 
manager. 


The  winner  of  the  Health 
Education  Authority's 
folic  acid  awareness 
competition  is  Jane 
Callaghan  of  Cranshaw 
Chemist,  Bingley,  West 
Yorkshire.  Her  prize- 
winning  display 
(pictured)  won  her  a 
new  Canon  EOS  5000 
camera.  Second  place 
went  to  Mavis  Anstey  of 
Brunei  Pharmacy, 
Saltash,  Cornwall,  and 
third  was  Debi  Curran  of 
Vantage  Chemist, 
Staveley,  Chesterfield 


Geeta  Patel  lost  a  car  but  gained  £1,000  as  the  winner  of  the  Know 
Your  Do-Do  Chesteze'  competition.  After  successfully  completing  a 
questionnaire,  she  had  one  final  test  -  to  choose  one  of  50  boxes.  The 
keys  to  a  new  Renault  Clio  were  contained  in  one,  and  the  other  49 

,  _  .      each  contained  a 


cheque  for  £1,000.  Alas, 
able  to  open  only  one 
box,  the  keys  eluded 
her,  but  she  was 
consoled  by  the 
cheque.  Geeta,  a 
pharmacy  assistant  of 
Wigston  Pharmacy, 
Wigston,  Leicester,  is 
shown  with  John 
Buchan,  territory 
manager  for  Zyma 
Healthcare,  sponsor  of 
the  competition 
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The  1996  NPA  Challenge  Cup,  organised  in  conjunction  with 
Pharmacy  Today  and  Chemist  &  Druggist,  will  take  place  at  the 
Aldenham  Golf  and  Country  Club,  just  off  the  M25/M1, 
on  Tuesday,  June  11th. 


in/ 


Heme  Cup 


|     Till  NATIONAL 
PHARMACEUTICAL 
ASSOCIATION 


Join  us  for  a  great  day's  golf  at  the 
Aldenham  Golf  and  Country  Club  and 
play  the  challenging  course  in  the  company 
of  other  pharmacists.  Tournament  play  will 
be  for  the  prestigious  'NPA  Challenge  Cup' 
together  with  other  competitions  and 
individual  prizes. 

Open  to  all  golfers,  our  annual  golf  day  on 
June  I  Ith  is  fast  approaching.  Places  are 
limited,  so  anyone  who  has  not  registered 
their  interest  in  playing  should  do  so  by 
returning  the  form  below  as  soon  as  possible. 


The  full  day's  golf  and  hospitality  will  start 
when  player's  arrive  and  enjoy  coffee  and 
biscuits  and  pick  up  their  score  cards,  before 
teeing  off  for  the  morning  team  competition 
over  9  holes. 

Following  lunch  the  individual  competition  will 
begin.  This  Stableford  rules  competition  will  be 
played  over  1 8  holes  and  incorporates  integral 
competitions,  plus  other  individual  prizes. 

After  the  day's  golf,  players  will  be  able  to 
relax  over  a  drink  before  the  evening  three 
course  dinner,  speeches  and  prize  giving 
ceremony,  where  the  overall  winner  will  claim 
the  handsome  'NPA  Challenge  Cup'. 


Fee  for 


activities  is  £68  including  VAT. 


nut  to 


Send  off  the  coupon  today  to: 

Richard  Langrish  Associates, 
Osborne  House, 
13-19  Ventnor  Road, 
Sutton, 

Surrey,  SM2  6AQ. 

Or  fax  it  to:  0181  288  0844. 

For  further  details, 
call  Richard  Langrish 
on:  0181  288  0833. 


Please  send  me  (no  of  persons)  tickets  for  the  1 996  NPA  Challenge  Cup 

I  enclose  a  cheque  for  made  payable  to  Richard  Langrish  Associates 


Name 


Pharmacy  Address 


Telephone  No: 


Handicap: 


L 


J 


Nothing  generates  interest  on  your  shelf  like  IBULEVE.  Four  different  presentations 
offer  Pain  Relief  Without  Pills'  to  an  ever-wider  buying  public. 

IBULEVE  30g  and  50g  GEL  are  by  far  the  two  most  profitable*  topical  analgesics 
on  your  shelf,  whilst  IBULEVE  SPRAY  is  catching  up  fast. 

IBULEVE.  A  Pharmacy  Only  brand  committed  to  you  and  your  customers1  interest.  Shelf  interest! 

PAIN  RELIEF  WITHOUT  PILLS 

IBI  ILI-Vt  frademark  and  Producl  Licence  held  by  Diomed  Developments  Lid  .  Hilchin,  SG4  7QR,  UK  Distributed  by  DDD  Lid  .  94  Rickmansworth  Road,  Watford,  Herts.  WD1  7JJ,  UK  Active  Ingredient: 
lliupiiileii  BP  5  0%  w/w  Directions  (Gels):  I  ightly  apply  a  thin  layer  ol  the  gel  over  the  atlecled  aiea  Massage  gently  until  absorbed  Wash  hands  alter  use  Repeat  as  required  up  lo  three  limes  daily 
Directions  (Spray):  Apply  5  III  sprays  (I  lo  2  ml)  and  massage  into  skin  over  and  around  the  painful  site  Wash  hands  after  use  Repeal  3  to  4  times  daily  Indications:  For  the  rebel  ol  backache, 
rheumatic  and  musculai  pain,  sprains  and  strains  Precautions:  II  symptoms  persist  lor  more  than  a  few  weeks,  consult  a  doctor  Not  recommended  tor  children  under  14  years  Patients  with  an  active 
peptic  ulcer  oi  a  history  ol  kidney  problems,  asthma  or  aspirin  sensitivity  should  seek  medical  advice  before  using  IBULEVE  Interaction  with  blood  pressure  lowering  drugs  is  theoretically  possible, 
although  very  unlikely  Keep  away  from  bioken  skin,  the  eyes,  nose  and  mouth  Not  lo  be  used  during  pregnancy  or  lactation  Keep  all  medicines  out  ol  the  reach  ol  children  Do  not  use  it  sensitive  lo 
any  ot  the  ingredients  IFOR  EXTERNAI  US(  ONLY  I  Legal  Category:  !  P|  Packs:  Gel  (PL01 73/0060)  -  30g  (RSP  £389)  and  50g  (RSP  £5  39),  Sports  Gel  (PL0173/0060)  -  30g  (RSP  £3  95), 
Spray  (PL1073/0160)  -  35ml  (RSP  £4  75)  2/96  "  Source  Inloscan  Cash  Rale  ot  Sale  Dala.  Jan  1996 


